Company: Quick Change Artist,W Palm Beach,FL

Company Division/Group: Quick Change Artist

Company Description: Quick Change Artist founded in 2002 by Dominique Barteet created a new concept in shoes called Onesole. They patented, manufactured, and marketed them all over the country with only 20 employees. They have sold over $1.5 milion worth in less than 6 months and put them in over 250 retail stores. They are the hottest and most innovative thing in the shoe industry today

Nomination Category: Individual Categories

Nomination Sub Category: Best Entrepreneur – Non-Services Businesses – up to 100 Employees

Nomination Title: Dominique McClain Barteet

   1. Describe for the judges the activities and accomplishments of the nominated entrepreneur during the eligibility period (up to 500 words):

 Dominique McClain Barteet, President

      I would like to nominate Dominique Barteet for Best Entrepreneur-Non-

Services Businesses-up to 100 Employees.  She is a pharmacist that attempted 

to open her own pharmacy and at the same time develop and market a new 

concept in shoes and has succeeded in both venues. With her science 

background she had no previous experience or business knowledge, but just went 

for her goals from scratch. She succeeded in starting and is still running a multi 

million dollar grossing pharmacy, Drugstoreandmore, from the ground up on her 

own.  The reason for nominating her though is that at the same time she has 

created a new concept in shoes that she copy-righted, patented, developed, and 

took to market successfully. The shoes are called Onesoles and are 

interchangeable shoes that you can switch the tops easily and quickly.  The 

shoes are also comfortable, fashionable, fun, and appeal to a wide demographic 

range. Also, she has created a successful website www.onesole.com  to 

purchase and promote the product online. The tops are creative and can also be 

customized and personalized for each customer. Her company Quick Change 

Artist, LLC has succeeded in marketing the Onesole shoe to over 250 retail stores 

and sold over 1.5 million dollars worth in just 6 months time. The product has been 

seen in various newspapers and magazines across the country (Salisbury Post, 

Palm Beach Life, Vive, Sassy, Charleston Arts, etc.)She plans on branding her 

product Onesole all over the country and making it a household name for the future.

   2. List the URLs (web addresses) of any online news stories, press releases, or other documents that you would like the judges to see that support your entry. IMPORTANT: List each URL on a separate line, begin each URL with http://, and enclose each URL in square brackets. For example, [http://www.yourcompany.com/pressrelease.html]:

http://www.onesole.com

http://vivemagazine.com/vive_media_kit_2005:pdf

http://salisburypost.mycapture/index.asp?viewall

http://spgifts.com/onesoles/silk.crystal.htm

http://artwaredesigns.com/ShowView/category

http://athenasonline.com/shoes.html

http://artsdesire.com

http://handbagsandmore.com

   3. Provide a brief biography of the nominated entrepreneur (up to 100 words):

     Dominique Barteet is a pharmacist that graduated from the College of 

Charleston Honors Program and from the Medical University of S Carolina with 

honors.  She has always participated and excelled in everything from studies, 

sports, and the arts.  She won Miss American Teenager in N Carolina at the age 

of 16 and was the youngest pharmacist to be promoted to district manager in a 

pharmacy chain. She increased the sales at one problem store from $40,000 a 

year to $3,000,000 in less than 6 months. This prompted her to go out on her own 

in business. After getting her own pharmacy business running successfully, she 

began creating and marketing her concept of the Onesole shoes.

It is now another successful business with huge and endless possibilities.
Company: iRobot Corp., Burlington, Mass.

Company Division/Group: A&R Partners

Company Description: iRobot is a provider of robots that perform dull, dirty or dangerous missions in a better way. The company’s proprietary technology, iRobot AWARE Robot Intelligence Systems, incorporates advanced concepts in navigation, mobility, manipulation and artificial intelligence. This proprietary system enables iRobot to build behavior-based robots, including its family of consumer and military robots.

Nomination Category: Individual Categories

Nomination Sub Category: Best Entrepreneur – Non-Services Businesses – up to 2,500 Employees

Nomination Title: Helen Greiner, co-founder and chairman, iRobot, Corp.

   1. Describe for the judges the activities and accomplishments of the nominated entrepreneur during the eligibility period (up to 500 words):

Helen Greiner co-founded iRobot Corp. with CEO Colin Angle and Dr. Rodney Brooks 

in 1990. Today she is chairman of the company. Greiner has been instrumental in 

growing iRobot from a small MIT spin-off to a leading developer of robots for the 

consumer and military markets. Her leadership has contributed to iRobot’s

successful 

bids for numerous military contracts including DARPA and the U.S. Army’s Future 

Combat Systems (FCS) programs. FCS is the largest Army procurement program ever 

funded. 

Greiner has been named a Young Global Leader by the World Economic Forum. She 

has spoken at numerous high-profile events including the World Economic Forum’s 

Annual Meeting in Davos, Switzerland and the RoboBusiness Conference.

Under Helen’s direction, iRobot achieved numerous milestones in the last year, 

including: 

•Winning a $51.4 million U.S. Army Future Combat Systems contract to develop a next-

generation small unmanned ground vehicle;

•Securing a  multi-million U.S. Navy contract to deploy life-saving PackBot EOD

bomb 

disposal robots;

•Teaming with industry veteran John Deere to develop the military R-Gator, a

robotic 

unmanned ground vehicle that is capable of performing dangerous military missions, 

keeping soldiers out of harm’s way;

•Fixing a place in history for iRobot’s flagship military robot, the PackBot, in

the 

Smithsonian’s National Museum of American History’s “Price of Freedom” exhibit.

•Expanding the PackBot line with the introduction of PackBot Explorer, a robot 

designed for intelligent surveillance.

   2. List the URLs (web addresses) of any online news stories, press releases, or other documents that you would like the judges to see that support your entry. IMPORTANT: List each URL on a separate line, begin each URL with http://, and enclose each URL in square brackets. For example, [http://www.yourcompany.com/pressrelease.html]:

http://irobot.com/sp.cfm?pageid=28

http://www.boston.com/business/technology/articles/2005/05/29/irobot_co_founders_per

severance_pays_off/?mode=PF

   3. Provide a brief biography of the nominated entrepreneur (up to 100 words):

Under Helen Greiner's leadership, iRobot Corp. is delivering robots into the

industrial, 

consumer and military markets. She was named one of Ernst and Young’s New 

England Entrepreneurs of 2003. She has also been honored as a Technology 

Review "Innovator for the Next Century," invited to the World Economic Forum as a 

Global Leader of Tomorrow, and awarded the DEMO God Award. Her 15 years of 

experience includes work at NASA's Jet Propulsion Laboratory and MIT's Artificial 

Intelligence Laboratory. She holds a bachelor’s degree in mechanical engineering

and 

a master’s degree in computer science, both from MIT.

Company: Lead Star, LLC, Fairfax, VA

Company Description: Lead Star, LLC, is a leadership consulting company that provides women professionals leadership training. Lead Star was founded in 2004 by former female Marine Corps Captains as the only consulting company that provides leadership training for women based on the military's best practices.

Nomination Category: Individual Categories

Nomination Sub Category: Best Entrepreneur – Service Businesses - Up to 100 Employees

Nomination Title: Courtney Lynch, Founder, Lead Star LLC

   1. Describe for the judges the activities and accomplishments of the nominated entrepreneur during the eligibility period (up to 500 words):

Courtney Lynch created Lead Star to engage corporations and organizations in a 

national dialogue on the subject of women and leadership.  Since creating Lead 

Star with co-founder, Angie Morgan, Courtney has delivered a positive leadership 

message to thousands of women throughout the country.  Corporations such as 

Wal-Mart, Sodexho, Burger King and Sabre and organizations like Women in 

Technology, Mom’s on the Hill and Michigan’s Secondary School Principals 

Association have sponsored Lead Star’s workshops.  

The media has embraced Courtney’s mission to develop future women leaders.  

She has been a guest on FOX News, CNNfn and CNBC’s Kudlow and Cramer.  

She also has been featured in publications like Inc. Magazine, USA Today and 

Fast Company in an effort to highlight the unique qualities women leaders 

possess.  

Courtney is also committed to advancing Lead Star’s mission through the 

countless volunteer hours she dedicates to Girl Scout troops, fellow women 

professionals and various women’s organizations.  She believes that leadership 

development is a continuous process and is passionate about providing guidance 

to women who are just beginning to learn about the value of being leaders in their 

lives.  

To further Lead Star’s message throughout the country, Courtney is the co-author 

of Leading from the Front: No Excuse Leadership Tactics for Women, a major 

McGraw-Hill release in February 2006.  This book is dedicated to providing women 

ten practical, relevant leadership principles to address the question “How can I 

become a better leader?”  Courtney draws from her experience as a former Marine 

Corps Captain to provide women professionals leadership tactics to help them 

achieve both personal and professional success.  Out of 180,000 Marines, only 

1,000 are female officers.  Her unique perspective on what it takes to achieve 

success as a minority in a male-majority organization is sure to inspire thousands 

of women who face similar challenges in their environments.  

Beyond her efforts with Lead Star, Courtney is committed to using her education 

and experience to advance men and women in her local community.  Courtney is 

a William & Mary School of Law graduate and a member of the Virginia Bar.  

Much of her spare time is dedicated to providing equal access to the justice 

system for low-income clients who are predominately women and minorities.   

Courtney has been repeatedly recognized for her performance both in the military 

service and beyond.  As a Marine Corps Officer Courtney earned two Navy 

Achievement Medals and the Joint Commendation Medal for her superior service.  

Each of the three awards related directly to her ability to achieve success with 

limited resources, strong character and a commitment to persevere.  She was 

also a finalist for the 1998 Department of Defense’s Woman of the Year, Okinawa, 

Japan.  

Organizations like Business Women’s Network and Working Mother Media have 

also put the spotlight on Courtney’s efforts; BWN claims that Courtney is among 

the “Ones to Watch” of women business leaders.  

Courtney’s constant dedication to service, her past successes and professional 

achievements, and commitment to developing future women leaders makes her a 

natural contender for a Stevie Award.  

   2. List the URLs (web addresses) of any online news stories, press releases, or other documents that you would like the judges to see that support your nomination. IMPORTANT: List each URL on a separate line, begin each URL with http://, and enclose each URL in square brackets. For example, [http://www.yourcompany.com/pressrelease.html]:

http://www.leadingfromthefront.com

http://www.sonshi.com/leadstar.html

http://www.post-gazette.com/pg/05104/488082.stm

http://www.armytimes.com/story.php?f=1-292313-1033917.php

http://www.inc.com/magazine/20050801/leadership.html

   3. Provide a brief biography of the nominated entrepreneur (up to 100 words):

Courtney is a graduate of North Carolina State University and prior to joining the 

Corps, she spent time as a broadcast journalist.  During her service in the Marine, 

Courtney was a Public Affairs Officer, stationed in Japan and the Pentagon.  After 

leaving active-duty as a Marine Captain, she simultaneously pursued a law degree 

and worked as a software sales manager for Rationale Software.  Upon receiving 

her law degree from William & Mary School of Law, Courtney practiced law as a 

corporate attorney for Holland & Knight.  She co-founded Lead Star in 2004 to 

promote the subject of women and leadership.  

Company: APCO Worldwide, Washington, D.C.

Company Description: APCO Worldwide, an award-winning public affairs and strategic communication firm, assists governments, corporations, industry associations and nonprofits in the following areas: •Corporate communication •Crisis management •Government relations •Issue management •Litigation communication •Market entry •Strategic philanthropy APCO serves clients through a network of offices worldwide.

Nomination Category: Individual Categories

Nomination Sub Category: Best Entrepreneur – Service Businesses – up to 2,500 Employees

Nomination Title: Margery Kraus, President and CEO, APCO Worldwide

   1. Describe for the judges the activities and accomplishments of the nominated entrepreneur during the eligibility period (up to 500 words):

Margery Kraus plays a significant role in influencing how communications and 

public affairs are practiced globally.  Her pioneering efforts help corporate 

executives understand the importance of these practices emerging as core 

components of business strategy.  

Kraus founded APCO Worldwide in 1984.  It has since grown from a one-woman 

office in Washington, D.C., to a global consulting firm.  With offices in North 

America, Asia, Europe, the Middle East and Africa, APCO is the largest privately 

owned communications and public affairs firm in the world.  

Kraus developed the company organically into an international organization, 

encompassing 365 employees and projected 2005 revenues of $71.5 million. 

Kraus recently crafted and led a management buyout and APCO became 

independent, defying the industry trend toward consolidation. This move paved the 

way for communications firms to follow a new model – similar to a management 

consultancy – and advanced the future of the industry to a more strategic level. 

By challenging industry standards, Kraus moved the company from old fashioned 

PR to a multi-pronged strategic consulting firm, meeting the needs of today’s 24-

hour news cycle and multiple constituencies.  By managing the firm with one 

bottom line, APCO focuses on clients, and avoids silos often seen in other firms.  

Under Kraus’ leadership, APCO introduced proprietary research on corporate 

reputation and brand positioning, and numerous online innovations on behalf of 

clients.

Kraus demonstrates the ability to connect people by finding common goals and 

common ground among seemingly disparate interests.  She emphasizes the 

fusion of the best local experience with global perspective.  In addition, her

staff 

includes former elected politicians, ambassadors, business leaders, journalists, 

government officials and political advisors.  

Kraus specializes in providing strategic counsel on issue-based communications, 

crisis management, market entry and corporate reputation across diverse 

industries. She pioneered one of the industry’s earliest practices in corporate 

responsibility and public/private partnership development.  She is a thought leader 

on corporate reputation, calling corporations to action to earn reputation through 

continuous good works and citizenship. Her participation in events, such as the 

World Economic Forum, is sought after by corporations and government officials.

Kraus fosters excellence by actively serving on more than a dozen advisory boards 

for a range of organizations focusing on the community, education and 

professional development.  She is one of the few people in the PR industry to 

serve on the board of directors of a major corporation, Northwestern Mutual.  She 

is also the first consultant to serve as chair of the Public Affairs Council.  

Over the past year, Kraus was recognized as “PR Professional of the Year” (PR 

Week); a “Top Woman Business Builder” (Fast Company); one of six PR giants 

(the only female) representing the “Greatest Generation in PR” (O’Dwyers); and 

one of 50 “Women Who Mean Business” (Washington Business Journal).  She 

also received a “Lifetime Achievement” award (PR News).  In addition, APCO was 

named “Public Affairs Agency of the Year” (The Holmes Report), “European 

Consultancy of the Year” (Public Affairs News), "European Consultancy of the 

Year" (The Holmes Report UK), and a “Great Place to Work” (Washingtonian).

   2. List the URLs (web addresses) of any online news stories, press releases, or other documents that you would like the judges to see that support your entry. IMPORTANT: List each URL on a separate line, begin each URL with http://, and enclose each URL in square brackets. For example, [http://www.yourcompany.com/pressrelease.html]:

http://www.apcoworldwide.com/content/pdfs/mk_pr_pro_2005.pdf

http://www.apcoworldwide.com/content/pdfs/mk_doingtherightthing.pdf

http://www.apcoworldwide.com/content/newsroom/staff_insight/mk_fp.cfm

http://www.apcoworldwide.com/content/bios/kraus_m.cfm

http://www.apcoworldwide.com/content/newsroom/press_releases/05_06_01.cfm

http://www.apcoworldwide.com/content/newsroom/press_releases/05_05_04.cfm

http://www.apcoworldwide.com/content/newsroom/press_releases/04_19_05.cfm

http://www.apcoworldwide.com/content/newsroom/press_releases/04_14_05.cfm

http://www.apcoworldwide.com/content/newsroom/press_releases/03_10_05.cfm

http://www.apcoworldwide.com/content/newsroom/press_releases/05_03_05.cfm

http://www.apcoworldwide.com/content/newsroom/press_releases/01_27_05.cfm

http://www.apcoworldwide.com/content/newsroom/press_releases/12_6_04.cfm

http://www.apcoworldwide.com/content/newsroom/press_releases/11_2_04.cfm

http://www.apcoworldwide.com/content/newsroom/press_releases/10_12_04.cfm

http://www.apcoworldwide.com/content/newsroom/press_releases/09_28_04.cfm

http://www.apcoworldwide.com/content/newsroom/awards/index.cfm?id=6

http://www.apcoworldwide.com/content/overview/Apco_Video/index.cfm?id=7

http://www.apcoworldwide.com/content/overview/about_apco/index.cfm?id=2

http://www.apcoworldwide.com/content/overview/culture_values/index.cfm?id=3

http://www.apcoworldwide.com/content/overview/testimonials/index.cfm?id=6

   3. Provide a brief biography of the nominated entrepreneur (up to 100 words):

Margery Kraus, president and CEO of APCO Worldwide, founded the firm in 1984 

and transformed it from a company with one office to a multinational consulting 

firm. Ms. Kraus specializes in providing strategic counsel on issue-based 

communication, crisis management, market entry and corporate reputation across 

diverse industries. Prior to starting APCO, Ms. Kraus assisted in the development 

of the Close Up Foundation, a multi-million dollar educational foundation 

sponsored in part by the United States Congress. Ms. Kraus has authored 

numerous articles in the field of public affairs management, corporate reputation 

and has been a guest lecturer throughout the world.

Company: NCR Corporation, Dayton, Ohio

Company Division/Group: Hullin Metz & Co. LLC

Company Description: NCR is a leading global technology company helping businesses build stronger relationships with their customers. NCR’s Teradata data warehouses and ATMs, retail systems and IT services provide Relationship Technology solutions that maximize the value of customer interactions and help organizations create a stronger competitive position. NCR employs approximately 28,500 people worldwide.

Nomination Category: Individual Categories

Nomination Sub Category: Best Executive – Non-Services Businesses – More Than 2,500 Employees

Nomination Title: Shelley Bird, Chief Communications Officer

   1. Describe for the judges the activities and accomplishments of the nominated executive during the eligibility period (up to 500 words):

In a global corporation that has seen three CEO changes in less than 

three years, Shelley Bird has been remarkably successful at directing 

communications – not only to help manage change, but to help her company 

stay “on message” and at the top of its game in an increasingly competitive 

marketplace.  

With 28,500 employees worldwide, NCR has only two senior women executives 

who are members of the company’s global leadership team.  As chief 

communications officer during the eligibility period, Bird worked with two new 

CEOs, an interim CEO, and a management team charged with restructuring 

NCR’s businesses.  Given the close relationship between most CEOs and their 

communications chiefs, Bird had to adopt an entrepreneur’s mindset -- rapidly 

adjusting to change, adapting her style and “re-selling” herself and her ideas

-- to 

gain the trust and confidence of each new chief executive.

At the same time, Bird had to oversee communications at NCR, a company with 

six distinct businesses.  Her department includes 20 professionals whose 

responsibilities span global corporate and executive communications, media 

relations, community relations, employee communications, crisis and issues 

management, corporate brand identity, NCR’s Web site, intranet site, visitors’ 

center and cross-business unit events and special projects.  

Bird has a proven record of driving corporate strategy, capturing market share and 

growing revenue.  During the eligibility period, she demonstrated remarkable skill 

in managing change while making sure that other communications priorities 

remained on track.  Drawing on her global experience at Philips, Motorola and Hill 

and Knowlton in Asia Pacific, Europe and the Americas (she has lived and worked 

in seven countries), Bird thrived on the communications challenges NCR faced.  

She developed and implemented a more strategic approach to corporate 

communications and media relations, making the company’s communications 

more targeted and effective.  Bird worked closely with other key executives to 

ensure the transition was perceived as smooth and seamless and to articulate the 

stability of the company.  

Despite what seemed like continuous change – from the first change in leadership 

March 2003 to the appointment of current CEO Bill Nuti this past August – Bird, 

as a company thought-leader, has helped NCR remain dynamic and competitive.  

The company’s net income has improved by more than 230 percent since 2002.  

And this year, NCR expects a more than 60 percent improvement in earnings over 

2004.

Bird also has been innovative in creating a stable atmosphere for NCR’s 

employees, initiating a plan to communicate with employees regularly via email, 

intranet, small meetings and web conferencing.  She created an internal chat room 

where employees can ask questions or make suggestions, and she launched 

informal networking events designed to bring people together.  In addition, she and 

her team promoted company spirit by recognizing even small accomplishments in 

the midst of global change.

Finally, to help make herself an even bigger asset to NCR, Bird is enrolled in the 

Doctorate in Communication program at the University of South Australia – where 

she completed her MA degree.  Her thesis project connects woman who work for 

NCR throughout the world.   

   2. List the URLs (web addresses) of any online news stories, press releases, or other documents that you would like the judges to see that support your nomination. IMPORTANT: List each URL on a separate line, begin each URL with http://, and enclose each URL in square brackets. For example, [http://www.yourcompany.com/pressrelease.html]:

http://www.ncr.com/iabc/index.htm

http://www.ncr.com/iabc/CEO_Comm.htm

http://www.ncr.com/iabc/Enroute.htm

http://www.ncr.com/iabc/100DayPlan.htm

http://thestevies.com/SAWE05Attachments/NCR-ABCrelease-Shelley.doc

http://thestevies.com/SAWE05Attachments/NCR-Bird-IABCCCOSummitHandout.pdf

http://thestevies.com/SAWE05Attachments/NCR-NutiQ32005.pdf

   3. Provide a brief biography of the nominated executive (up to 100 words):

Shelley Bird is Chief Communications Officer of NCR Corporation.  

Since joining NCR in 1999, she has strengthened the company through policy and 

corporate communications.  She has over 20 years of international 

communications experience and has held key positions at Philips and Motorola.  

Bird serves on the international executive board of the IABC and received an IABC 

Communication Leadership award in 2001, Volunteer of the Year award by the 

Dayton Area Chamber of Commerce in 2003, PR News’ Corporate PR 

Professional of the Year award in 2004 and a PRSA Communicator of the Year 

award in 2005.

Company: Laura Herschfeld, Performance Cruising, Annapolis, Maryland

Company Division/Group: Access Communications

Company Description: A family-owned production boat manufacturer imported from England in 1980, Performance Cruising produces over 100 catamarans per year (approximately 2 per week) and is the largest manufacturer of cruising catamarans in all of North America. The company currently has 44 employees and is located in Annapolis, Maryland.

Nomination Category: Individual Categories

Nomination Sub Category: Best Executive – Non-Services Businesses – up to 100 Employees

Nomination Title: Laura Herschfeld, Performance Cruising: Sailing to Success

   1. Describe for the judges the activities and accomplishments of the nominated executive during the eligibility period (up to 500 words):

Laura Herschfeld is a self-admitted control freak who oversees the accounting

and administration of Performance Cruising; a manufacturer of over 100 boats per

year with 44 employees. Her goal is to maintain and increase production

efficiency, output, and preserve their reputation as the largest manufacturer of

cruising catamarans in North America,

Herschfeld replaced Performance Cruising’s manual book keeping methods with

QuickBooks small business accounting software.  During the past year, QuickBooks

Enterprise Solutions (QBES): Manufacturing & Wholesale Edition enabled her to: 

1.
Increase manufacturing productivity from 50 boats in 2004 to more than 90

boats in 2005 -- an 80% increase!

2.
Save over $25,000 by streamlining the company payroll process

3.
Reduce time spent trying to locate crucial data for accountants by 35%.

With QBES, Laura was able to help Performance Cruising significantly increase

productivity, nearly doubling the number of boats produced in one year. QBES

provided her with  accurate, up-to-date insight into the company’s financials.

Before QBES, Laura was unable to determine exactly how profitable the company

was. The manual way of understanding profit was to add up the money spent over

the year and divide by the number of boats built, a very inefficient way to run

the company by Laura’s standards.  QBES eliminates human error and has a checks

and balances built in such that Laura became confident in job costing, tracking

invoices and analyzing profit.

Laura also implemented a new payroll system called QuickBooks Assisted Payroll,

which now gives her control over the entire company’s payroll, without relying

on an outsourced client or being vulnerable to delivery mishaps.  

Utilizing Assisted Payrool is a huge step in a profitable direction because the

old payroll system was a manual mess.  Previously employees punched their time

card then Laura would add up the time manually, put the data into the payroll

form, and fax it to her former payroll company.  This process would take more

than a day and was prone to human error, not to mention time could not be

tracked to specific projects.  Further, relying on a manual payroll system left

the company vulnerable, resulting in more errors.  After implementing QBES and

Assisted Payroll, employees merely swipe their card and once a week the data is

updated and checks are printed.

Laura has saved over 500 hours with QuickBooks Assisted Payroll this past year

which translates to over $25,000.  Integrating and overseeing the new payroll

system is the most successful program that Laura has implemented this year;

keeping the company profitable and employees happy.

In addition, Laura is working with her accounting partners in new ways too.  She

has set up her QBES system with her accountant.  She essentially pulls specific

accounting information needed and sends it to her accountants so they have all

data at their fingertips.  Now communication between the company and the number

crunchers is that much easier.

With the implementation of QuickBooks Enterprise Solutions, Laura brings more

value to the company, abling growth through increased efficiency and the

elimination of error.

   2. List the URLs (web addresses) of any online news stories, press releases, or other documents that you would like the judges to see that support your entry. IMPORTANT: List each URL on a separate line, begin each URL with http://, and enclose each URL in square brackets. For example, [http://www.yourcompany.com/pressrelease.html]:

   3. Provide a brief biography of the nominated executive (up to 100 words):

Laura Herschfeld is a self-admitted control freak who oversees the accounting

and administration of Performance Cruising who manufactures over 100 boats per

year and employs 44 people.

Company: Marriott International, Inc. Washington, DC

Company Description: A leading global hospitality company, Marriott International has a broad portfolio of over 2,700 lodging properties in 66 countries, approximately 133,000 employees and sales from continuing operations of $10 billion in 2004. Leading our unique, in-house consulting team, SVP IR Business Consultancy Laura Bouvier directly influences Marriott’s strategic direction and advises our company’s leaders.

Nomination Category: Individual Categories

Nomination Sub Category: Best Executive – Service Businesses – More Than 2,500 Employees

Nomination Title: Laura Bouvier, Senior Vice President, IR Business Consultancy, Marriott International, Inc.

   1. Describe for the judges the activities and accomplishments of the nominated executive during the eligibility period (up to 500 words):

Influencing Marriott

Laura Bouvier, Senior Vice President, Information Resources Business Consultancy, plays a significant role in shaping Marriott International’s corporate priorities and is a sought-after advisor by Marriott’s leaders. One of Marriott’s senior-most female executives, Laura heads Marriott’s in-house strategic and management consulting group, a function she has led since its inception.  Through this unique internal consulting model, Marriott’s business leaders engage Laura and her team to develop long-term strategic plans, transform business processes, and drive organizational change.  

According to Marriott’s President and Chief Operating Officer William Shaw, “Over the past seven years, Laura Bouvier has been a trusted advisor to me and my senior leadership team and helped shape many aspects of Marriott’s strategic direction.  Laura’s unwavering focus on Marriott’s long-term interests and her thoughtful guidance have enhanced Marriott’s ability to make successful business decisions.” 

Major Accomplishments

An industrious “intrapreneur,” Laura has grown Marriott’s internal business consultancy to become a vital resource, advising on every facet of Marriott’s business. At inception, Laura provided tactical, technical guidance to one customer, Marriott’s technology division. She has grown the internal business consultancy so successfully since 1998 that her organization now counsels leaders from myriad functions within our company.  She now partners with Marriott’s Brand, Sales & Marketing, Reservations, Revenue Management, Lodging Development, Owner & Franchise Services, Finance & Accounting, and Human Resources departments in shaping Marriott’s strategic direction, transforming core business processes, and identifying opportunities for technology enablement.  

Over seven years, Laura has grown her business with a talented team and gained the trust of Marriott’s senior leaders.  The strong demand for Laura and her team’s expertise is seen in the 100% increase in billable hours since 1999.  
Defining Strategy: Marriott’s senior leaders engage Laura and her team to help guide our long-range brand, growth, sales and sourcing strategies, among other efforts.  Her organization has helped identify potential new lines of business for Marriott’s brands and supports key acquisitions for Marriott.

Transforming Processes: Laura’s organization has participated in the transformation of core business processes, such as Human Resources and Finance & Accounting. Recently, Laura was engaged by Marriott’s finance leadership team to help shape the direction for Marriott’s Finance Transformation initiative.  This initiative challenges the lodging industry’s long-standing culture of managing finance and accounting processes at the hotel level.  When complete, this multi-phased initiative will deliver end-to-end finance and accounting processes in an above-property manner for all business units and brands globally. 
Enabling via Technology: Marriott’s leaders consult with Laura and her team to understand how they can leverage technology for business value. Most recently, Laura’s organization has advised several functions and brands in assessing process automation opportunities, identifying tools to promote standardization and security, and leveraging Marriott’s size for computing efficiencies.
Laura’s influence at Marriott reaches far beyond individual engagements.  She is a trusted advisor of Marriott’s leaders; has built a thriving practice; and has successfully guided Marriott for seven years in shaping our strategic direction.  Based on her exceptional success, other large companies have shown an interest in employing the model that Laura has created for Marriott.
   2. List the URLs (web addresses) of any online news stories, press releases, or other documents that you would like the judges to see that support your entry. IMPORTANT: List each URL on a separate line, begin each URL with http://, and enclose each URL in square brackets. For example, [http://www.yourcompany.com/pressrelease.html]:

As described in her accomplishments, Laura Bouvier has consulted with Marriott’s business leaders to identify new business lines for Marriott, assist with acquisitions, and transform our business processes.  The press releases below outline several efforts in which Laura was engaged.

New Opportunities for Renaissance Brand Growth - Marriott Launches Renaissance ClubSport, September 29, 2005 http://marriott.com/news/detail.mi?marrArticle=104914 
Marriott’s Acquisition of Hotels in the U.K. – Marriott International and Whitbread Complete Joint Venture Transaction http://marriott.com/news/detail.mi?marrArticle=91945
Marriott Finance Transformation Initiative – Marriott Named as One of the Top 100 Bold Companies in 2005 by CIO Magazine, August 16, 2005 http://marriott.com/news/detail.mi?marrArticle=100510 

   3. Provide a brief biography of the nominated executive (up to 100 words):

Since 1998, Marriott’s Senior Vice President, Information Resources Business Consultancy, Laura Bouvier has led a team of in-house consultants, who provide strategic planning, business transformation, and IT enablement services for Marriott’s business units.  Laura joined Marriott in 1988 and has held leadership positions in Marriott’s Business Planning, Marketing and Strategic Planning departments.  
Before Marriott, Laura was a consultant with KPMG and First Boston, and a sales assistant with Sanford C. Bernstein & Co. She holds a B.A. in Psychology and Business Administration from S.U.N.Y Binghamton and an MBA from Georgetown University. She lives in Maryland with her husband and three children.  

Company: Althea Technologies, Inc., San Diego, CA

Company Description: Althea Technologies has the mission of creating safer and better drugs by providing contract services and innovative technologies to the biopharmaceutical industry. Althea’s portfolio consists of solutions that decrease the complexity and cost of drug development. Althea serves pharmaceutical, academic, and government institutions offering innovative technology in developing future therapies.

Nomination Category: Individual Categories

Nomination Sub Category: Best Executive – Service Businesses – up to 100 Employees

Nomination Title: Magda Marquet, PhD, co-founder, co-President/CEO, Althea Technologies, Inc.

   1. Describe for the judges the activities and accomplishments of the nominated executive during the eligibility period (up to 500 words):

Magda Marquet has a true passion and commitment to develop better and safer 

medicines.  Less than ten years after arriving in the United States without knowing 

a single soul, she co-founded Althea Technologies with the specific mission of 

creating better therapies.  Althea has emerged as a leader in life sciences 

combining a revenue increase of over 1000% in the last five years with outstanding 

customer and employee satisfaction.

Magda is well known for her patents in the field of DNA vaccines where she is a 

pioneering inventor of new methods to produce innovative vaccines against 

threatening pandemics such as avian flu, HIV/AIDS, and cancer.  She is an 

outstanding entrepreneur and manager who loves to and build create an 

organization where people grow, learn and have fun.  Althea Technologies is well 

known in San Diego for its, “work hard, play hard,” culture.  Magda is passionate 

about her work, and has a very easy going style, which makes success look 

easy.  She is determined, yet gracious, approachable, and has a great sense of 

humor. Magda is an outstanding role model for women, in fact women represent 

over 60% of Althea’s employees and they hold more director level positions.  

Magda’s dedication to her employees is shown through her willingness to reward 

employees who take risks through: bonus, days off, and employee appreciation 

parties often at her own house.  

Magda’s interest in therapeutic development reaches beyond her employees, 

clients, and partners.  Through her direction, Althea has established

collaborations 

among top research investigators at University of California San Diego, the 

National Institute of Health, and the National Cancer Institute with the goal to 

further cancer research. Her dedication to her business has lead to a number of 

honors including: the Ernst & Young Entrepreneur of the Year award in Life 

Sciences, the UCSD Athena Technology Award, and the San Diego Business 

Journal Women Who Mean Business Award.  She was also recently featured 

as “People to Watch” by the San Diego Union Tribune.

Magda manages to be very successful in the business world, typically dominated 

by men, and has never been intimidated by being the only woman in the board 

room.  She studied biochemical engineering and graduated first in her class.  For 

years, Magda has been an active leader and mentor for women in the San Diego 

business community.  In addition to serving on the board of directors of Althea 

Technologies, she served on the board of directors of the La Jolla YMCA.  She 

mentors entrepreneurs through her involvement with Tech Coast Angels and is a 

member of UCSD Athena.  A mother of two teenage sons, she initiated 

the “Science is Fun” club at the Gillispie School in La Jolla to change the 

perception of science among children through fun, interactive experiments and to 

show young girls that they too can choose to become scientists.  

While Althea’s growth has resulted in impressive revenue increases and a host of 

honors, Magda Marquet still remains the humble scientist whose mission is to 

improve people’s lives through better healthcare.

   2. List the URLs (web addresses) of any online news stories, press releases, or other documents that you would like the judges to see that support your entry. IMPORTANT: List each URL on a separate line, begin each URL with http://, and enclose each URL in square brackets. For example, [http://www.yourcompany.com/pressrelease.html]:

http://www.altheatech.com

http://www.altheatech.com/corporate/06_16_05.html

http://www.sddt.com/Reports/article.cfm?RID=327&SourceCode=20050527rd

http://athena.ucsd.edu/2005_winners.htm

http://www.altheatech.com/corporate/02_25_05.html

http://biz.yahoo.com/ic/138/138456.html

http://www.worldtalkradio.com/archive.asp?aid=2790

   3. Provide a brief biography of the nominated executive (up to 100 words):

Dr. Marquet is a founder, co-President and co-Chief Executive Officer of Althea 

Technologies, Inc. and has over twenty years of experience in the biotechnology 

industry in the United States and Europe. She was formerly Executive Director of 

Pharmaceutical Development at Vical Incorporated, where she established herself 

as a leader in the production of clinical grade DNA for use in gene therapy and 

DNA vaccines. Prior to joining Vical, Dr. Marquet held executive positions at 

Amylin Pharmaceuticals, Protein Polymer Technologies, Syntro Corporation and 

Transgene. Dr. Marquet holds a Ph.D in Biochemical Engineering from the 

University of Toulouse/INSA, France.  

Company: LinkShare Corporation, New York, New York

Company Description: LinkShare Corporation is the Internet's largest performance-based marketing company, responsible for facilitating more than 10 million e-commerce relationships.

Nomination Category: Individual Categories

Nomination Sub Category: Best Executive – Service Businesses – up to 2,500 Employees

Nomination Title: Heidi S. Messer, President & C.O.O., LinkShare Corporation

   1. Describe for the judges the activities and accomplishments of the nominated executive during the eligibility period (up to 500 words):

Heidi S. Messer is President and C.O.O. of LinkShare Corporation, the largest

performance-based affiliate marketing network on the Internet. LinkShare

Corporation is key to facilitating e-commerce, and is currently responsible for

more than 10 million e-commerce relationships. In September of 2005, LinkShare

was acquired by the Japanese portal Rakuten for $425 million. 

Ms. Messer is responsible for the day-to-day non-technology business operations

of LinkShare, including sales and marketing, and negotiating business

development deals for the Company. Under Ms. Messer's guidance, LinkShare has

maintained and grown its leadership position as an affiliate marketing pioneer,

most recently recognized by Deloitte & Touche as New York's number one fastest

growing technology company in 2002 and 2003. Ms. Messer has also overseen

LinkShare's expansion into other areas 

of performance-based marketing initiatives, including search engine marketing,

media tracking, and partnership data analysis, as well as LinkShare's entrance

into international markets including Europe and Japan.

Prior to joining LinkShare, Ms. Messer practiced corporate law with Baker and

Botts, L.L.P. Ms. Messer focused on the telecommunications, information and

entertainment industries, representing large content and cable companies in a

variety of negotiations. As a law student, Ms. Messer focused on regulation and

constitutional law in the information age, and has presented her research to

Supreme Court Justice Stephen Breyer.

Ms. Messer is a frequent speaker at industry events and an acknowledged

authority in online marketing. Ms. Messer has been cited in many newspapers and

other publications, including The New York Times, Inc. Magazine, Chief Executive

Magazine, The Nikkei, Women's Wear Daily and Internet Retailer Magazine. Ms.

Messer has served on the board of Shop.org and has presented to audiences around

the world including speaking at leading industry organizations including Comdex,

Digital Detroit, New York eComm association, the Direct Marketing Association

and Internet World.

Ms. Messer received her law degree from Harvard Law School, graduating cum

laude. She also holds a Bachelor of Arts degree from Brown University,

graduating Phi Beta Kappa and magna cum laude.

   2. List the URLs (web addresses) of any online news stories, press releases, or other documents that you would like the judges to see that support your entry. IMPORTANT: List each URL on a separate line, begin each URL with http://, and enclose each URL in square brackets. For example, [http://www.yourcompany.com/pressrelease.html]:

http://www.linkshare.com

   3. Provide a brief biography of the nominated executive (up to 100 words):

See brief above

Company: Oskar Mobil a.s., Prague, Czech republic

Company Description: Oskar is the brand name for mobile services offered by Oskar Mobil a.s. Oskar is the newest mobile operator in the Czech Republic. Our arrival has been good news for consumers and business customers alike.

Nomination Category: Individual Categories

Nomination Sub Category: Best Executive in EMEA

Nomination Title: Karla Stephens, Chief Operating Officer, Oskar Mobil a.s.

   1. Describe for the judges the activities and accomplishments of the nominated executive during the eligibility period (up to 500 words):

What do you do when everyone around you is telling you that something is 

impossible? If you’re Karla Stephens, you prove the cynics wrong – in record-

breaking time.

In 1999 Karla recruited a team and made a bid for the third mobile operator licence 

in the Czech Republic. People told her that the market was already too saturated, 

that she’d never get investors, but in October 1999 Oskar was born.

Industry sceptics were unsure about her direct sales, service and distribution 

model – it had never been done before in telecoms. No dealers, no middlemen and 

complete control over every customer touch point. But under Karla’s leadership 

Oskar soon became the fastest growing third mobile operator in Central and 

Eastern Europe. By 2002 Oskar was recognised as one of the most dynamic, 

innovative and customer friendly companies in the Czech Republic (RCA business 

image sensor).

The impetus for growth was always based on Karla’s recognition that everyone can 

offer the same products and pricing eventually, but the best way is to win 

customers is hearts first, through a strong connection to the brand. A 

demonstration of this would be when the lyrics from a song on an Oskar TV spot 

became a proverb in the Czech language, and the artist who sang it gained fame 

and popularity. Awards started to roll in for Oskar advertising campaigns and the 

TV slots started to gain a cult following.

Karla’s rule was always that passion for the brand had to start from inside the 

company and every employee is a part of it, backed up by internal marketing 

campaigns. Karla always wore outlandish outfits in company colours and soon 

employees started to do the same which was beginning to have a knock on effect 

on fashion elsewhere. It wasn’t long before Karla and her clothes started making 

appearances in glossy magazines like Cosmopolitan and in 2003 she was voted 

one of the ten most influential women in the country by the leading daily 

newspaper DNES.

Karla paved the way for, CILICHILI, a lifestyle magazine and sales platform for 

Oskar’s products and services. It has been in existence for over a year, has won 

four awards and is now read by more people than any other monthly in the 

country. Karla also pioneered the idea of branded content when Oskar became 

one of the first operators worldwide to produce its own TV programs – talk show, 

Vodopad, which is attracting beyond the estimated ratings.

Karla has led Oskar a long way from the cramped office space that housed 7 

people to a thriving and powerful brand that employs over 1800 and has complete 

ownership of over 50 stores. In 2005 it celebrated gaining it’s 2 millionth

customer 

and over 5 years it has won over 50 awards in the national and international arena. 

Her vision was so great that it attracted the eyes of another company, Vodafone, 

who were so impressed that they have made Oskar part of the biggest 

telecommunications company in the world.

   2. List the URLs (web addresses) of any online news stories, press releases, or other documents that you would like the judges to see that support your nomination. IMPORTANT: List each URL on a separate line, begin each URL with http://, and enclose each URL in square brackets. For example, [http://www.yourcompany.com/pressrelease.html]:

http://www.oskarmobil.cz/en/about_oskar/index.php

http://www.oskarmobil.cz/en/about_oskar/executive.php

http://www.oskarmobil.cz/en/about_oskar/milestones.php

http://www.oskarmobil.cz/en/about_oskar/facts.php

http://www.oskarmobil.cz/en/about_oskar/oskarlab.php

   3. Provide a brief biography of the nominated executive (up to 100 words):

As director of marketing at China Unicom Karla helped build the second wireless 

network in the country, in direct competition with the state monopoly. She then 

went on to another startup operation in Romania called Connex, as Vice President 

of Marketing and Sales. In 15 months the company went from 0 to 1 million 

subscribers and achieved a positive EBITDA.

Her most successful project to date has been as COO of the third mobile network 

in the Czech Republic, Oskar.

Married with one child she is personally involved in Teen Challenge, which helps 

underprivileged teenagers in the Czech Republic.

Company: Spark Craft Studios, Inc., Somerville, Massachusetts

Company Description: Taking the club concept to a new category, Spark Craft Studios provides a stylish, social venue offering classes, parties and workspace to make creativity easy and fun for adults. Founded in January 2005 by Jan Stephenson and Amy Appleyard, Spark has been featured in local and national news media and is receiving the 2005 Retailers Association of Massachusetts Award for Creative Concept.

Nomination Category: Company/Organization Categories

Nomination Sub Category: Best New Company of the Year

Nomination Title: Spark Craft Studios - Best New Company

   1. Describe for the judges the activities and accomplishments of the nominated company during the eligibility period (up to 500 words):

Co-founders Jan Stephenson (CEO) and Amy Appleyard (COO) launched Spark Craft

Studios (www.sparkcrafts.com) in January 2005, less than one year after they

developed the concept as part of a business plan project while attending Boston

University’s MBA program.  

A unique crafts retailer & studio located outside of Boston, Spark Craft Studios

offers cosmopolitan, professional women a stylish and social venue in which to

be creative.  Customers buy high-quality, beautiful craft supplies and then

spread out in an upscale workspace to use tools, equipment and other resources. 

Spark Craft Studios offers studio memberships (taking the “club” concept to a

new category); classes; private parties (for Girls' Nights Out, bridal showers,

baby showers, and adult birthday parties); and special events (such as "Wine &

Craft," a monthly wine-tasting and craft project).  With 50% of revenues

generated by event fees, Spark Craft Studios is being heralded within the crafts

and retail industries as a fine example of entertainment-based retailing.

Between January and May 2004, Stephenson and Appleyard wrote a business plan for

Spark Craft Studios.  Market research showed an increasing number of younger,

cosmopolitan females with disposable income and busy schedules were experiencing

renewed interest in "do-it-yourself" and crafts.  Recognizing that traditional

craft retailers weren’t targeting this market – and neglecting to incorporate

important social elements into crafting – Stephenson and Appleyard decided to

launch Spark Craft Studios. 

Between MBA graduation in May 2004 and opening Spark in January 2005, Stephenson

and Appleyard established Spark Craft Studios as a © corporation, raised capital

from angel investors, family and friends; contracted a legal team to value the

company and issue equity; hired an accountant; pre-sold $10,000 in annual

memberships to prove the concept; established relationships with dozens of craft

supply vendors; identified a retail location and negotiated a lease; refurbished

the 3,000 square foot retail/studio space; and hired instructors and staff.

Since opening in January 2005, Spark has generated nearly $200,000 in revenues;

received local and national media attention, established a customer base of

4,000; fueled an enviable word of mouth advertising campaign; and been

recognized by the Retailers Association of Massachusetts and industry experts

for its retailing innovation.  

Spark Craft Studios boasts an average ticket that is highly competitive with

industry standards; decent sales revenues in proportion to the money invested

thus far; a growing foundation of repeat customers; a growing number of new

customers; and an estimated break even and profitability timeframe of two years.

 Spark Craft Studios has eight part-time employees (retail/studio helpers) and

30+ contract instructors who teach classes.

Stephenson and Appleyard expect to launch additional Spark Craft Studios

locations nationwide within five years.

   2. List the URLs (web addresses) of any online news stories, press releases, or other documents that you would like the judges to see that support your nomination. IMPORTANT: List each URL on a separate line, begin each URL with http://, and enclose each URL in square brackets. For example, [http://www.yourcompany.com/pressrelease.html]:

http://www.sparkcrafts.com/about/news.shtml

http://www.clnonline.com/archives/bennyarchives/2005/benny20050919.html

http://theedge.bostonherald.com/lifeNews/view.bg?articleid=109454

Forthcoming media attention: Women's Business Boston (December 2005) and Fortune

Small Business (March 2006)

   3. Provide a brief biography of the person or persons who lead the nominated company (up to 100 words):

Jan Stephenson, Founder & CEO, stewards the creative vision and long-term

strategic goals of Spark Craft Studios. She oversees Spark's studio membership

program, classes, special events, and community and business partnerships. Jan

directs marketing, sales and public relations initiatives. Her past experience

includes 10 years in marketing, fundraising, event management and

membership-building for prominent non-profit organizations in Massachusetts and

California. Jan holds two Bachelor of Arts degrees from Ithaca College in the

fields of Print Journalism and Cultural Anthropology. She received an MBA from

Boston University in May 2004, graduating with concentrations in Public and

Non-Profit Management and Marketing. 

Amy Appleyard, Founder & COO, manages all internal operations and day-to-day

activities for Spark Craft Studios. She supervises the company's finance and

accounting functions, retail and studio operations, and technology systems.

Prior to launching Spark, Amy ran her own Theatrical Lighting Design company

based out of New York, and worked with theatre and opera companies all over the

United States. Amy received her Bachelor of Arts degree in Theatre Arts from

Virginia Tech, and she received an MBA from Boston University in May 2004,

graduating with concentrations in Public and Non-Profit Management and Finance.

Company: Tango, New York

Company Division/Group: The Rosen Group

Company Description: Tango is the premier magazine on love, life and the pursuit of happiness. Tango launched as a quarterly publication in 2005. With its February 2006 issue, the magazine will double its rate base to 200,000 and increase its frequency to bi-monthly. Regular features can also be found on www.tangomag.com — a trademark of Tango Publishing Corp.

Nomination Category: Product & Service Categories

Nomination Sub Category: Best New Product of the Year

Nomination Title: Tango Magazine

   1. Describe for the judges the nominated product, including its features and benefits (up to 500 words). Include in this section the date during the eligibility period on which the product was first introduced to the marketplace:

Launched on Valentine's Day in 2005, Tango has emerged as the premier 

magazine on love, spurring a new category of the print media market: magazines 

focused on relationships.  Coined "The Ultimate Chick Magazine" by the LA 

Times, Tango is targeted at educated, professional women who are single and 

looking, seriously dating, engaged, or married and provides authoritative insights 

on all that matters in a relationship. 

Since its launch, Tango has garnered the attention of millions of women 

throughout the world: through its provocative content and high profile media 

coverage.  Tango's first and second issues sold out on newsstands in major 

markets, and the magazine's unique, edgy, engaging and intelligent editorial has 

gained the magazine partnerships with major corporate players including Yahoo!, 

MSN, Johnson and Johnson, Walmart and Knight Ridder. 

Tango has been receiving such positive feedback from readers and advertisers that 

it will double its rate base to 200,000 and increase its frequency to bi-monthly, 

effective with the February 2006 issue. Regular features can also be found on the 

magazine's namesake website: http://www.tangomag.com.

   2. List the URLs (web addresses) of any online news stories, press releases, product photographs, logos, or other documents that you would like the judges to see that support your nomination. IMPORTANT: List each URL on a separate line, begin each URL with http://, and enclose each URL in square brackets. For example, [http://www.yourcompany.com/pressrelease.html]:

http://www.tangomag.com/corporate.html

http://www.tangomag.com/press/021405-latimes.pdf

http://www.tangomag.com/press/030105-pressclips.pdf

   3. Provide a brief biography of the person or persons who lead the team that developed the nominated new product (up to 100 words):

Andrea Miller, President and Founder of Tango, left a successful career in 

finance—Goldman Sachs then Enron (in India)—to pursue a spark of an idea: a 

magazine dedicated solely to relationships.  From that initial concept, Miller 

dedicated her life to refining her idea and raising the money to make it happen.  

Andrea is a licensed private pilot and a co-head of the New York Chapter of 85 

Broads.  She recently proposed to her boyfriend (he accepted) and continues to 

work literally around the clock—dedicating her life, and love, to the concept of 

Tango.

Company: Merchant Underwriting, LLC

Company Division/Group: Merchant Underwriting, LLC

Company Description: Merchant Underwriting LLC is the industry leader in programs for underwriting and due diligence on merchants applying for ATM placement. It is the first of its kind to provide turnkey solutions to financial institutions to meet reporting requirements as mandated by the Patriot Act.

Nomination Category: Product & Service Categories

Nomination Sub Category: Best New Service of the year

Nomination Title: Merchant Underwriting LLC's ATM portfolio underwriting service

   1. Describe for the judges the nominated service, including its features and benefits (up to 500 words). Include in this section the date during the eligibility period on which the service was first introduced to the marketplace:

Merchant Underwriting LLC, (MU), a company owned by Marilyn Kilcrease, 

specializes in collecting information and completing due diligence on ATMs 

owners for banks.  Ms. Kilcrease also owns Creative Card Solutions, a bank 

consulting company.

MU is the first of its kind in the industry which almost single-handedly exposed a 

major financial risk and brought it to the forefront of Networks (PLUS, CIRRUS, 

STAR) and banking regulators.  

Banks do not own most ATMs. Independent Sales Organizations (ISO) or agents 

of banks place most ATMs.  Agents submit to a rigorous approval process before 

they are allowed to place and service an ATM. Some Banks thought that only a 

few ATMs were sold on occasion to a merchant.  They were wrong.

Approximately 60% of the 400,000 ATMs nationwide are placed in merchant 

locations by ISOs, 75% are owned by the Merchant (180,000 ATMs) and average 

500 transactions monthly at $80 each, equaling $86.4 billion dollars.

This represents a massive amount infused into the national banking system by 

merchants who have never completed a bank application, credit report or 

background investigation.  They could be terrorists or felons with money-laundering 

convictions, or have no verifiable identities at all.  They have access to account 

numbers, key components used to encrypt PIN numbers and place cash in the 

ATMs. Yet, little is known about them.

The Patriot Act passed in 2003 calls for stricter adherence to the “know your 

customer” principle by banks. Ms. Kilcrease conducted extensive research on its 

implications and formed the opinion that it applied to merchants who owned 

ATMs.   She presented her findings to  a group of bankers attending the ATMIA 

conference, a major industry trade association.  

This presentation resulted in the formation of a committee of banks to study the 

issue, co-chaired by Ms. Kilcrease.  During the study, it became apparent that 

most ATMs were sold to Merchants, not just a few, a frightening realization.  

Ms. Kilcrease started MU to help bring these underground merchants to the 

attention of sponsoring banks and ISOs.  She wrote letters to ATM networks, the 

Office of the Comptroller of the Currency, FDIC, Federal Reserve and State 

Banking Departments pointing out the huge risk.  She campaigned for support for 

banks when they implemented procedures to address this deficit. A notable ATM 

compliance attorney was retained to write an opinion supporting her contentions.  

Within a year, two major ISO sponsor banks changed their policies to require due 

diligence if an ISO sold the ATM.   In November 2005 a new Visa rule will go into 

effect which requires due diligence if an ISO sells the ATM to the Merchant.  Ms. 

Kilcrease believes other networks will follow suit.    

Marilyn Kilcrease discovered a major risk in our monetary system that effects 14 

billion banking transaction annually.  She created Merchant Underwriting as a 

specific response to the problem and effected a major change in the way banks 

and ISOs handle their merchants.  Will these efforts prevent ATM fraud?  

Unfortunately not, but they go along way toward making ATM transactions safer.  

   2. List the URLs (web addresses) of any online news stories, press releases, logos, or other documents that you would like the judges to see that support your nomination. IMPORTANT: List each URL on a separate line, begin each URL with http://, and enclose each URL in square brackets. For example, [http://www.yourcompany.com/pressrelease.html]:

   3. Provide a brief biography of the person or persons who lead the team that developed the nominated new service (up to 100 words):

Marilyn Kilcrease is the President of Merchant Underwriting LLC, a  firm 

specializing in underwriting and due diligence of ATM merchant/owners for sponsor 

banks and ISOs.  Her clients include many of the major players in the ATM 

industry, encompassing a broad range of ISOs, financial institutions and 

transaction processors.  Merchant Underwriting works closely with Creative Card 

Solutions, Marilyn’s company that consults with financial institutions for ATM 

placement and debit card program development.  

She has more than 30 years’ experience in banking, focusing on developing and 

managing bankcard services, card issuing and merchant services for some of the 

largest merchant portfolios in California.   Marilyn has worked with VisaUSA and 

many of the leading financial institutions nationwide. Today, her clients include 

American State Bank, BANKFIRST, Paragon Federal Credit Union, Monterey 

County Bank, Fifth Third Bank and Central National Bank.

Company: Designs By Lucinda, Portland, ME

Company Description: Designs By Lucinda creates one of a kind, hand crafted fundraising jewelry. Since its inception it has raised over $22,000,000 and has stimulated millions of conversations concerning many causes and their missions for non-profits throughout the world.

Nomination Category: Company/Organization Categories

Nomination Sub Category: Best Overall Company of the Year - Non-Services Businesses – Up To 100 Employees

Nomination Title: Designs By Lucinda

   1. Describe for the judges the activities and accomplishments of the nominated company during the eligibility period (up to 500 words):

In a business environment driven by state of the art, computer based technology 

and outsourcing, it’s a wonder that a company like Designs By Lucinda continues 

to remain profitable while also raising millions for non-profit organizations 

throughout the world. 

Designs By Lucinda was founded by Lucinda Yates.  Lucinda came up with the 

idea for the Company while she was living on the streets.  She was a homeless 

woman with a passion for designing jewelry.  In order to get herself back on her 

feet, she began designing fashion jewelry.  While doing so, she also wanted to 

come up with a way to help in her community.  So in her spare time when she 

was not designing jewelry to pay the bills, Lucinda came up with a simple pin 

design, a geometric representation of a house.  She presented the House pin as a 

potential fundraiser to the Preble Street Resource Center, a community breakfast 

center in Portland, Maine.

The idea behind the pin was to raise money for the organization, in addition to 

creating a greater awareness of homelessness in her community. The pin was a 

success on both fronts. 

Today the company creates over 60 theme-based fundraising pins that raise funds 

and awareness.  The designs are symbolically connected to the causes they 

support- typically charities that fight homelessness, child abuse, domestic 

violence, breast cancer and hunger. Each pin is hand-crafted and handled more 

than 100 times before it is packaged and shipped.  The company employs 

approximately 50 people in Maine.  Many of the company’s employees hand 

assemble the pins from their homes (Lucinda wanted to offer a place of 

employment for people who could not work under the “typical” work conditions 

based on her personal experiences).

Since the inception of Designs By Lucinda, the Organization has been fortunate 

enough to reach out to new fundraising organizations in order to help with their 

causes.  From July 2004 to June 2005, Designs By Lucinda helped over 800 new 

fundraising organizations raise money and awareness.   In addition, during that 

period the Company sold over 100,000 pins that equates to over $700,000 raised 

to support the organization's causes.  In May of 2005, Designs By Lucinda sold its 

4,000,000th pin, generating over $22,000,000 for non-profits while stimulating 

millions of conversations concerning many causes and their missions. As for 

Lucinda, she now travels the country as a motivational speaker sharing her story 

and inspiring people from all walks of life.  Her message is anything is possible 

with drive, commitment to the cause, and the integrity to make it happen.  

   2. List the URLs (web addresses) of any online news stories, press releases, or other documents that you would like the judges to see that support your nomination. IMPORTANT: List each URL on a separate line, begin each URL with http://, and enclose each URL in square brackets. For example, [http://www.yourcompany.com/pressrelease.html]:

http://www.lucinda.com

http://www.pressroom.ups.com/smallbiz

http://home.businesswire.com/portal/site/home/?

epi_menuItemID=8529ea2ad8631dcd3bb97904c6908a0c&epi_menuID=887566059a

3aedb6efaaa9e27a808a0c&epi_baseMenuID=384979e8cc48c441ef0130f5c6908a0c

&searchHereRadio=false&ndmHsc=v2*A0*J2*L1*N-1002313*Zdesigns+by+lucinda

   3. Provide a brief biography of the person or persons who lead the nominated company (up to 100 words):

Lucinda Yates, Founder & President/CEO

Lucinda is a highly accomplished entrepreneur and motivational speaker. She 

developed a unique marketing concept/product within the fundraising business 

sector.  In addition Lucinda is a dynamic motivational speaker who is a member of 

the Washington Speaker's Bureau.  She has made appearances on television, 

radio and print media.  

Lucinda is a member of the National Association of Female Executives (NAFE), 

Women's Business Enterprise National Council (WBENC) and Women's Business 

Network (WBN).

Education:  As Part of Donald Trump's Apprentice, Lucinda would be a true Leader 

on the Street Smarts Team.  

Company: iRobot Corp., Burlington, Mass.

Company Division/Group: A&R Partners

Company Description: iRobot is a provider of robots that perform dull, dirty or dangerous missions in a better way. The company’s proprietary technology, iRobot AWARE Robot Intelligence Systems, incorporates advanced concepts in navigation, mobility, manipulation and artificial intelligence. This proprietary system enables iRobot to build behavior-based robots, including its family of consumer and military robots.

Nomination Category: Company/Organization Categories

Nomination Sub Category: Best Overall Company of the Year - Non-Services Businesses – Up To 2,500 Employees

Nomination Title: iRobot, Corp.

   1. Describe for the judges the activities and accomplishments of the nominated company during the eligibility period (up to 500 words):

iRobot Corp. achieved $95 million in revenue last year through sales of diverse

robots 

to the consumer and government markets.

To date, more than 1.5 million iRobot Roomba® Vacuuming Robots have been sold 

worldwide, making it the best-selling consumer robot in history. Also, more than

300 

iRobot PackBot® Tactical Mobile Robots are protecting U.S. troops in Afghanistan

and 

Iraq. 

From mid-2004 through mid-2005, iRobot introduced several new home robots. Most 

notably, in May 2005, iRobot unveiled the first floor washing robot available

for home 

use – the iRobot Scooba™ Floor Washing Robot. Scooba’s revolutionary cleaning 

process allows the robot to prep, wash, scrub and dry hard floors in a single pass. 

iRobot teamed with industry leader The Clorox Company to develop a specially 

engineered cleaning solution for Scooba.

iRobot introduced the second-generation of its award-winning Roomba® Vacuuming 

Robot in mid-2004. The Roomba Discovery series features a self-charging Home 

Base™ and Dirt Detect, which helps the robot sense particularly dirty areas and

clean 

until the dirt is gone. iRobot extended the Discovery series in 2005 with the

introduction 

of two new Roombas. Roomba Scheduler™ not only self-charges, but automatically 

cleans on a schedule its user sets. The Roomba Pink Ribbon Edition is a robot

with a 

heart; with each sale of this special pink robot, iRobot donates 20 percent of

the price 

to the Susan G. Komen Breast Cancer Foundation.

The iRobot Government & Industrial Robots group was hard at work building robots

that 

help save soldiers’ lives. The PackBot Tactical Mobile Robot is deployed in Iraq

and 

Afghanistan, searching buildings and caves for hostile forces and disarming

roadside 

bombs and other improvised explosive devices. The company recently expanded the 

PackBot family to include PackBot Explorer, designed for more intelligent

surveillance 

and greater flexibility. PackBot also became the only robot on display in the 

Smithsonian Institution’s National Museum of American History exhibit titled,

“The Price 

of Freedom: Americans at War.” The exhibit chronicles U.S. conflicts over the 

centuries. 

Strategic alliances with John Deere & Company and The Clorox Company were also 

established to complement iRobot’s core competencies of the design, development and 

marketing of robots. 

In late 2004, iRobot joined Deere & Company to develop the R-Gator™ unmanned 

ground vehicle. The iRobot John Deere R-Gator, or Robotic Gator, is built on the 

combat-proven John Deere M-GatorTM military utility vehicle platform and enhanced 

with proven iRobot military robotic controls and navigation and obstacle avoidance 

systems. R-Gator is designed to serve numerous important military roles, including 

acting as an unmanned scout, "point man," perimeter guard, pack/ammo/supply carrier 

and more for soldiers, marines and airmen. 

iRobot has a proven track record of successfully leveraging research and

development 

to maintain an advantage in the area of innovation. iRobot robots help people

complete 

dull, dirty or dangerous tasks with better results.

   2. List the URLs (web addresses) of any online news stories, press releases, or other documents that you would like the judges to see that support your nomination. IMPORTANT: List each URL on a separate line, begin each URL with http://, and enclose each URL in square brackets. For example, [http://www.yourcompany.com/pressrelease.html]:

http://irobot.com/sp.cfm?pageid=28

http://www.technologyreview.com/articles/02/05/garfinkel0502.asp?p=1

   3. Provide a brief biography of the person or persons who lead the nominated company (up to 100 words):

Colin Angle is the co-founder and CEO of iRobot. A true pioneer in mobile

robots, he 

designed the behavior-controlled rovers for NASA that led to the Sojourner

exploring 

Mars in 1997. But more importantly, Angle pioneered business models and 

relationships responsible for the introduction of multiple commercially viable

robots in 

commercial and consumer markets. Angle's vision and commitment were recognized 

when he was named a 2003 Ernst and Young New England Entrepreneur of the Year 

(with iRobot co-founder Helen Greiner). Angle holds a bachelor's degree in

electrical 

engineering and an master's degree in computer science, both from MIT.

Company: 1-800-GeeksOnTime, Lynden, Washington

Company Description: 1-800-GeeksOnTime was founded in 1999 by Venus McNabb, who was 22 at the time. They offer a variety of computer-related services for corporate and individual users. They now have more than 700 technicians and operate in throughout the U.S. and Canada. They have serviced more than 45,000 unique customers since 1999.

Nomination Category: Company/Organization Categories

Nomination Sub Category: Best Overall Company of the Year – Service Businesses – up to 100 Employees

Nomination Title: Venus McNabb, CEO/Founder 1-800-GeeksOnTime

   1. Describe for the judges the activities and accomplishments of the nominated company during the eligibility period (up to 500 words):

Seven years ago when Venus McNabb’s computer broke, it was like someone had 

severed her business artery.  The 22-year-old entrepreneur was faced with closing 

down her thriving internet business or taking a long bus ride in a Canadian winter 

to get it repaired.  She jumped on to the bus, cradling her desktop computer. The 

all-day repair was ridiculously expensive and the service was lousy.  The 

experience provided the inspiration behind 1-800-GeeksOnTime, the on-site 

computer service company that McNabb started out of her home in 1999.

From a growth standpoint, 1-800-GeeksOnTime quickly expanded beyond a home 

business into a thriving, multi-state enterprise. 1-800-GeeksOnTime has developed 

an award-winning customer support and management team which oversees 

training, administration and customer service of the company’s 25,000 customer 

base.  On-site computer service is offered in all 50 states through a team of some 

900 technicians that service 45,000 service calls annually from residential and 

business customers.  

The company has either doubled or tripled its revenues every year since its 

inception in 1999.  Operationally, the company is in the process of establishing 

four regional hubs in Phoenix, Chicago, New York and Washington, D.C.  that 

together with the Lynden, Washington headquarters, oversee regional business 

operations. 

In terms of product development, 1-800-GeeksOnTime developed and is 

introducing a state-of-the-art proprietary managed IT services program.  Targeting 

small businesses and multi-site companies, the program monitors corporate 

computers 24/7/365, adding anti-virus software updates, removing spy ware, 

settling software and programming conflicts and improving operational efficiency on 

a daily basis.  It also provides valuable off-site storage and daily back-ups, a 

crucial service that many businesses overlook.  Should a business’ physical site 

be destroyed, using 1-800-GeeksOnTime’s managed IT services, the company 

would still have the ability to conduct business seamlessly from an IT standpoint 

from information that can be stored and accessed from remote locations.  When 

the computer system is reinstalled, it could be replicated to the exact detail – 

even to the degree of reinstalling employee’s individual screensavers.  The IT 

management system is that precise!

From a marketing standpoint, 1-800-GeeksOnTime is developing a mobile fleet of 

wrapped vehicles.  The cars selected to represent the company are the eye-

catching 98-inch Smart car, developed by Mercedes Benz.  To launch the first 

Smart car, 1-800-GeeksOnTime set up a 1,800-mile promotional tour from Lynden, 

Washington to Phoenix, Arizona making dozens of stops along the way.  The tour 

and the car were featured nationally on ABC’s Good Morning America.  Additional 

tours are planned in 2005 - 2006 for Washington, D.C., Chicago and New York.

More than 60 percent of 1-800-GeeksOnTime’s business is garnered from referrals 

and repeat customers.  Venus McNabb’s secret for success:  Be nice to 

customers, educate them, charge fair prices and above – Be On Time!  

   2. List the URLs (web addresses) of any online news stories, press releases, or other documents that you would like the judges to see that support your nomination. IMPORTANT: List each URL on a separate line, begin each URL with http://, and enclose each URL in square brackets. For example, [http://www.yourcompany.com/pressrelease.html]:

http://www.geeksontime.com

http://www.thesmartestchoice.us

   3. Provide a brief biography of the person or persons who lead the nominated company (up to 100 words):

With a life-long love of technologies, 1-800-GeeksOnTime’s CEO/Founder Venus 

McNabb credits life experiences with providing the most valuable lessons. At 22, 

McNabb conceived of the idea for 1-800-GeeksOnTime, and in the course of seven 

years, has developed one of the largest privately held on-site computer service 

companies in the nation.  With more than 900 repair persons, 1-800-

GeeksOnTime, provides residential and business I.T. solutions to customers in all 

50 states.  The company has earned a reputation for excellence by delivering fast, 

affordable service to more than 45,000 customers nationwide. 

Married with two children, McNabb participates full time in the company’s 

operations.

Company: SiloSmashers

Company Description: SiloSmashers is a management and technology consulting firm with expertise in program management; business transformation; and program evaluation and performance measurement. SiloSmashers works in partnership with organizations to break down the barriers to achieving Peak PerformanceTM, by enabling clients to collaborate and structure solutions that achieve maximum efficiency and profitability.

Nomination Category: Company/Organization Categories

Nomination Sub Category: Best Overall Company of the Year – Service Businesses – up to 2,500 Employees

Nomination Title: Women in Technology (WIT)

   1. Describe for the judges the activities and accomplishments of the nominated company during the eligibility period (up to 500 words):

Established in 1994, Women in Technology (WIT) has in ten years become an 

important part of the Greater Washington technology community, and the primary 

networking and support organization for women in technology-related fields. The 

year ending June 30, 2005 was particularly successful as WIT approached the 

1000-member mark. 

WIT’s leadership is always attuned to the needs of its members, and creative in 

developing new programs to answer those needs. During the technology downturn 

of the past several years, for example, WIT focused on helping members make 

connections that could lead them to new opportunities in the field. They also 

added programs on personal financial planning and career development. This type 

of member-oriented leadership has brought the group from a membership of 350 in 

2001 to close to1000 today, and from a networking social club to an educational 

institution and philanthropic organization.

Highlights of the 2004-2005 year include:

•
Established a 501c(3) foundation, Women in Technology Educational 

Foundation, WIT encourages young women to consider careers in technology. 

Girls in Technology, a special committee of WIT, provides scholarships, 

mentoring, speakers and other types of support for programs that foster interest in 

technology in elementary, middle, and high school girls. They especially target 

disadvantaged girls.

•
Launched a quarterly newsletter, WIT.WORD, that provides member 

profiles, event information, and industry trends to WIT members.

•
Published the first Technology Journal, sponsored by the Technology 

Special Interest Group (SIG), that includes articles from WIT members about 

important developments and trends

•
Held the 6th annual WIT Leadership Awards, honoring the best and 

brightest women in technology. 

•
Continued regular monthly programs including panel discussions and 

networking opportunities.

•
Launched a speakers bureau.

•
Saw continued growth in the Mentor-Protege program, which matches 

young professionals with more experienced WIT members to assist with guidance 

and expertise.

•
Continued bi-monthly newsletter, WIT.WIRE.

•
Five Special Interest Groups (SIGs) meet every other month to address 

audience-specific issues.

•
Monthly luncheons around the area for networking and to address 

current issues for women in the field.

•
Twelve active committees of leadership volunteers support WIT’s 

infrastructure and programs.

In addition to its extensive member support activities, WIT maintains a deep 

involvement in the community and in charitable activities. The annual Heroines in 

Technology Gala raises funds for the March of Dimes, and the WIT Golf 

Tournament helps fund the Women in Technology Educational Foundation. 

The steady growth, success and maturation of WIT as an organization deserves 

recognition. It provides an outsstanding model for an effective professional 

women’s organization.

   2. List the URLs (web addresses) of any online news stories, press releases, or other documents that you would like the judges to see that support your nomination. IMPORTANT: List each URL on a separate line, begin each URL with http://, and enclose each URL in square brackets. For example, [http://www.yourcompany.com/pressrelease.html]:

http://www.womenintechnology.org/content.asp?contentid=104

http://www.womenintechnology.org/content.asp?contentid=237

   3. Provide a brief biography of the person or persons who lead the nominated company (up to 100 words):

2004-2005 Women in Technology President Dede Haskins is a vice president and 

managing principal at Cigital. She has over 22 years of experience in technology, 

focusing on software development, marketing and professional services. Ms. 

Haskins has led virtually every organization or function within software and 

professional services technology companies. In 2004, she was honored by 

Washington Business as one of the Washington region’s most influential 

businesswomen.

Company: Sterling Bio-Technologies Corporation, Sterling, Colorado

Company Description: Sterling Bio-Technologies Corporation is a natural products company founded in 2003 with an innovative approach to using renewable, agricultural materials.

Nomination Category: Company/Organization Categories

Nomination Sub Category: Best Turnaround of the Year

Nomination Title: Laurie Ganong Jones, President, Sterling Bio-Technologies Corporation

   1. Describe for the judges the financial or operational turnaround achieved by the nominated company during the eligibility period (up to 500 words):

In June 2003, Sterling Bio-Technologies (“SBT”) was founded. SBT started with an 

exclusive license to market bio-based engine oil made from renewable, agricultural 

materials.  In March 2003, that technology and our “Sterling Grade”

commercialization 

plan won first place out of 65 selected technologies at the 2004 World’s Best 

Technologies Showcase sponsored by the National Association of Seed and Venture 

Funds.  In June 2004, SBT terminated its technology license as the products were

not 

market ready.  By August 2004, we had a market plan but no product.   We had to 

either dissolve the business and risk losing investors’ money or change direction.  

SBT’s first products, a cuticle cream and balm were launched locally in September 

2004 under the name “Sterling Skincare”.   In October 2004, we created a new brand 

name: WÜRX.  

Our WÜRX  plant-based formulations were developed to provide safe, natural 

alternatives to petroleum-derived and other synthetic based skin care ingredients 

viewed as harmful.   There are literally thousands of skin care products that

promise 

results.  But for many mainstream consumers, costs are too high or products just

don’t 

deliver.   Our product differentiation is in our proprietary natural ingredient

blend and 

focus on common skin problems such as ragged cuticles, scaly feet or chapped lips 

and we are satisfying unmet consumer needs.  And we don’t use colors, fragrances, 

parabens, SPF, or petrolatum.  We do use plant oils and butters from around the

world 

such as camelina, a relatively unknown ingredient in the U.S. which provides anti-

inflammatory benefits.  

Our founding CEO resigned in November 2004 and a new team of consultants and 

management came aboard.   Our team is now led by Laurie Ganong Jones, President 

supported by 3 women employees, and several consultants.  From January 2005 

through September 2005, six more natural skin care products were developed and 

launched including a massage bar and oil, foot cream, foot bath and lip balms.  The 

cost of the WÜRX  line to-date (13 months) is $306,000 which includes 8 products 

that currently sell in commercial markets.   In comparison, we spent $536,000 in

one 

year for a bio-lubricant technology license that never made it to market. 

We manufacture our own products and distribute WÜRX in 10 retail stores, at 

wurxskincare.com and through Amazon.com.    Our cuticle cream and foot cream 

ranked in the top 10% best sellers this summer in similar categories on

Amazon.com.  

In 2006, new deals for private label and co-brand will produce 120,000 skin care 

product units with sales of $410,000.   We are working with institutional

investors to 

finance a $1.2 million manufacturing facility which is expected to create 12-15

new jobs 

in the next year.

We’ve done a complete turnaround on business strategy, financial and market 

opportunities.   Sterling BioTech’s future is now brighter than that turbulent

time from 

June 2003 through August 2004: 

·
Our skin care line has a  33% gross margin, expected to reach 60% in 3 

years

·
We’ll break even in 2007

·
We own our product formulations and intellectual property 

·
Our customers love WÜRX 

   2. List the URLs (web addresses) of any online news stories, press releases, or other documents that you would like the judges to see that support your nomination. IMPORTANT: List each URL on a separate line, begin each URL with http://, and enclose each URL in square brackets. For example, [http://www.yourcompany.com/pressrelease.html]:

http://www.sterlingbiotech.com/

http://www.sterlingbiotech.com/sawlgj092804.htm

http://www.wurxskincare.com/

http://www.wurxskincare.com/cuticlecream.php

http://www.amazon.com/exec/obidos/search-handle-form/104-8890002-7071941

http://www.rockymountainnews.com/drmn/election/article/0,1299,DRMN_36_4111808,0

0.html

http://www.sterlinggrade.com/msusbtpr080904.htm

http://www.theautochannel.com/news/2004/02/11/180013.html

http://www.google.com/search?

hl=en&lr=&safe=active&as_qdr=all&q=+WURX+skin+care&btnG=Search

   3. Provide a brief biography of the person or persons who lead the nominated company (up to 100 words):

Laurie Ganong Jones, President has 25 years of entrepreneurial tech and consumer 

product  experience.    She was a 2004 finalist in the Stevie Awards Lifetime 

Achievement category for Women Entrepreneurs.  Selling her business to Sykes 

Enterprises in 1992, she was instrumental in increasing Sykes revenues from $1

million 

to over $300 million.  Named Outstanding Citizen by Governor Romer, she is Vice 

Chair of Colorado’s Economic Development Commission.  She is also Vice Chair of 

Colorado Venture Capital Authority, a $50 million seed/early stage venture 

fund. She 

has a B.A. in Economics, University of California - Davis, and MBA, Pepperdine 

University.  

Company: Be Jane, Inc., Los Angeles, CA

Company Division/Group: Be Jane, Inc. and www.Be-Jane.com

Company Description: Founded in 2003, Be Jane is a branded media company that provides original how-to content, community and products to female homeowners and do-it-yourselfers. Be Jane takes a multi-media approach that spans Internet, media and merchandising. Be Jane speaks to women in a relatable tone explaining the ins and outs of home improvement and offers not just a solution, but DIY confidence and empowerment

Nomination Category: Individual Categories

Nomination Sub Category: Best Young Entrepreneur

Nomination Title: Eden Clark, President and co-founder, Be Jane, Inc.

   1. Describe for the judges the activities and accomplishments of the nominated young entrepreneur during the eligibility period (up to 500 words):

Co-founded by Eden Clark and Heidi Baker, Be Jane, Inc. was born out of their own 

trials and tribulations while tackling home improvement. Having purchased their

first 

homes as young single women, they encountered doubt, laughter, and discrimination 

when trying to transform their homes in to ones they love – all without the help of 

contractors or the men in their lives. Though they found a personal empowerment in 

transforming their homes, it was the impact on their family, friends and

colleagues that 

proved invaluable.  If they could do it, so could others. Their motto become

“when you 

change your home, you change your life”. What began as a vision to change the face 

of home improvement has become the leading brand for women to turn to for all their 

home improvement needs.  Coming together to form Be Jane, they realized a vision to 

empower women to have the confidence to tackle their own home improvement, no 

matter what someone’s age, skill level, or background.  They also recognized the 

tremendous opportunity to serve the more than 17 million single female homeowners 

today (growing to more than 30 million in 5 yrs) and the current lack of

resources for 

that market today.  

In less than 2 years, Be Jane has become a branded media company and the first 

online community and "how to" information resource serving the $50 billion women’s 

home improvement market. Through the company's extensive online, television, print, 

radio, and retail exposure, Be Jane is the public face of women’s home improvement 

and a trusted and credible information source for homeowners looking for products, 

tips, referrals, and educational know-how to facilitate their personal project

needs.  Be 

Jane has three divisions – Internet, Media, and Merchandising – through which it

is a 

marketing channel to female homeowners and provides companies with exposure and 

credibility to this fast growing consumer market. Be Jane attracts female DIYers

via its 

media partnerships and national exposure, becomes a filter and trusted source of 

information via its web site to these consumers, upon which Be Jane directs its 

members back to its partners for increased brand exposure/sales. In only its 9th

month, 

Be-Jane.com already has in excess of 180,000 unique visitors and 10,000 members.  

Be Jane has also attracted significant Fortune 500 partners that span top media

outlets 

including cable and network television, major online portals, terrestrial and

satellite 

radio, national magazine and newspaper outlets, national home shows, and emerging 

media providers. Partnerships include its interactive CD via TimeWarner, a book

series 

via Clarkson Potter (Random House), recurring TV appearances on The Tony Danza 

Show and others, national columns including Better Homes and Gardens and others, 

and an online TV show via a major portal and cable network. They have also

assembled 

a world-class board including the founder of E! Entertainment, the former

President of 

Disney Publishing/Disney Interactive Worldwide, the former VP Licensing Worldwide 

Ted Turner Broadcasting, among others. In a short time, Be Jane is becoming a

household brand name for women’s home improvement due to two women's vision of

transforming home improvement into home empowerment.

   2. List the URLs (web addresses) of any online news stories, press releases, or other documents that you would like the judges to see that support your entry. IMPORTANT: List each URL on a separate line, begin each URL with http://, and enclose each URL in square brackets. For example, [http://www.yourcompany.com/pressrelease.html]:

TIME Magazine: 

http://www.be-jane.com/images/logo_TimeMagLrg.jpg

Better Homes and Gardens: 

http://www.be-jane.com/images/BHGAskJanearticle.jpg

Decorating Spaces: 

http://www.be-

jane.com/images/BeJane_DecoratingSpacesArticle_Oct05.jpg

Domino Magazine "Sites we love": 

http://www.dominomag.com/siteswelove/

The Tony Danza Show video clip:

http://www.momentummediamarketing.com/BeJaneonTonyDanza.wmv

The Jane Pauley Show video clip: 

http://www.momentummediamarketing.com/BeJaneonJanePauley.wmv

ABC Soap Talk: 

http://www.be-jane.com/about_janeappearanceSoapTalk.aspx

Right At Home cover: 

http://www.be-

jane.com/images/RightAtHome_Florida_December2004ARTICLE.jpg

Press Release, Advisor: 

http://www.be-jane.com/Investor_releaseRowlandHanson.aspx

Recent Press: 

http://www.be-jane.com/about_press.aspx

The Washington Times: 

http://www.washingtontimes.com/metro/20041109-110227-

4701r.htm

IMago Creative: 

http://imagocreative.com/subscribe_content/diy.php

   3. Provide a brief biography of the nominated entrepreneur (up to 100 words):

As her second successful entrepreneurial venture before the age of 29, Ms. Clark 

provides an empowering environment for personal and professional growth and is a 

daily example of the power of thinking big and believing in yourself and others.

 As 

President, co-founder, and a “Jane” of Be Jane, Ms. Clark oversees the Company's 

vision, strategy, partnerships, board, and investors. She has been instrumental in 

attracting the company's world-class board members and key partnerships with

Fortune 

500 companies. She was previously a founding team member of Onvia.com Inc, which 

in less than 4 yrs exceeded $140 million in annual revenue, raised $71.5 million

funding 

& $240 million in their NASDAQ IPO. She also consulted for 12 start-up ventures, 

building their technology & marketing.  

Company: Arbill Safety, Philadelphia, Pennsylvania

Company Division/Group: The Communication Solutions Group

Company Description: Arbill Safety is North America’s single safety solution. The company is committed to providing customers with quality safety products and services along with the support they need to manage their supply chain effectively, save on costs and remain in compliance. Arbill, founded in 1957, is one of the top 100 industrial distributors in North America, and ISO 9001 certified.

Nomination Category: Media & Marketing Categories

Nomination Sub Category: Brochure of the Year

Nomination Title: Arbill Safety Company Brochure

   1. When was the nominated brochure first distributed?

January 2005

   2. Briefly describe the purpose of the nominated brochure (up to 100 words). Produce a PDF version of your brochure, host the PDF file on a web server, and also provide here the URL (web address) of the PDF file. IMPORTANT: begin the URL with http://, and enclose the URL in square brackets. For example, [http://www.yourcompany.com/brochure.pdf]:

http://www.arbill.com/marketing/ArbillCorpBrochure.pdf

Arbill Safety’s brochure is designed to introduce customers to Arbill’s corporate 

culture, its products, and its services while promoting the company’s commitment 

to excellence. The brochure meets these objectives through the use of strong 

images, persuasive pull-out quotes and testimonials, and headlines that draw the 

reader’s attention to powerful copy explaining the benefits of working with

Arbill.  

Industry buzz words are used creatively as borders, and colorful photographs 

reflect the themes of each page. Visually appealing in terms of its layout, the 

brochure is effective at drawing in readers while also promoting Arbill’s image

as a 

single-source safety solutions provider.

   3. List the names and titles of the people responsible for producing the nominated brochure:

Concepts and copywriting: Kim West, Vice President of Marketing, Arbill Safety

Graphic designer: Virtual Farm Creative

Company: Sittercity, Inc. Chicago, IL

Company Division/Group: Sittercity, Inc.

Company Description: Sittercity.com is America’s first and largest site for parents and babysitters. A privately-held, woman-owned corporation, Sittercity has successfully served over 50,000 users. Sittercity.com allows sitters to register in its database for free, then opens its database to parents for a subscription fee.

Nomination Category: Media & Marketing Categories

Nomination Sub Category: Communications Campaign of the Year

Nomination Title: Ready, Set, Sit!

   1. Describe for the judges the objectives, activities, and results of the nominated communications campaign (up to 500 words):

Sittercity.com is America's answer to the "I can't find a babysitter" problem.

Since 2001, Sittercity has used the model of an online dating service to connect

parents and babysitters with a constantly-updated pool of 100,000 caregivers

nationwide. From the summer of 2004 to summer of 2005, Sittercity struggled with

two major issues.  First, it needed to convince parents that it was a lifestyle

destination instead of just a tool for growth purposes.  Second, it needed to

spread its message to most of America of an extremely tight budget.  The answer

presented itself in three little words: Ready, set, sit!

In October of 2004, Sittercity launched its first-ever SpeedSitting event.

Located in downtown Chicago at the popular upscale grocery store Fox and Obel,

the event was modeled after a speed-date, but for parents and babysitters.

Sittercity's team collected 100 of its best Chicago  babysitters and parents

from its Chicago database, and invited them to the event.  Babysitters were

placed on one side of a large table, and parents were seated at the other side.

 Parents and sitters were provided with lists of questions to ask each other,

business cards and name tags.  At the sound of a bell, parents and sitters asked

each other five minutes' worth of questions and worked together to establish a

"gut feel" about each other.  When the bell rang again after five minutes,

parents moved down the table one seat and began the process with the next sitter

in line.  

The results?  Extraordinary. Not only did 98% of the parents that attended the

event report that they had found a "very exciting" potential match, Sittercity's

event was attended by every major news source in Chicago.  ABC, NBC, CBS, FOX,

the Chicago Tribune, the Chicago Sun-Times and Parents Magazine jostled for

elbow room at what became the story of the week throughout the Chicago area. 

"This is Vegas for Mommies," stated Chicago Sun Times writer Lisa Frydman. 

"I've moved to Sittercity.com, with no plans on checking out."  Sittercity

received an intense burst of over 250 parents signups during the week following

the event and its revenues for October 2004 were the largest the company had

ever seen.  Best of all, Sittercity achieved media attention on a national and

local scale for less than $4000.

Sittercity's SpeedSitting event was such a success in Chicago that Sittercity

brought it to New York City in February of 2005 and Cleveland in April of

2005.  Sittercity's New York event brought in camera crews from every news

station in New York City, and generated an appearance for Sittercity

founder and CEO Genevieve Thiers on Life and Style talk show.  Sittercity's

Cleveland event snagged multiple mentions in Cleveland's Plain Dealer newspaper

and on all major Cleveland TV stations.  Both events also brought in a burst

of parents from each city, allowing Sittercity.com to again achieve high results

for a low-cost event.  

Best of all, Sittercity efforts have finally allowed it to become more

than just an online tool for parents to search for babysitters.  Sittercity's

SpeedSitting events allow the company to have an online and offline presence,

and allows Sittercity parents to obtain the one thing that Sittercity.com's

database cannot provide them with: a face to face meeting with a candidate and

the chance to develop a gut instinct about a potential match.  Sittercity's

SpeedSitting efforts have sealed its place as the current frontrunner of the

online childcare world, and as a lifestyle destination for parents needing care.  

Upcoming 2005 and 2006 SpeedSitting events include Atlanta, Minneapolis, 

Washington D.C. and Seattle.

   2. List the URLs (web addresses) of any online news stories, press releases, or other documents that you would like the judges to see that support your nomination. IMPORTANT: List each URL on a separate line, begin each URL with http://, and enclose each URL in square brackets. For example, [http://www.yourcompany.com/pressrelease.html]:

http://www.speedsitting.net

http://www.sittercity.com/press.php

http://www.sittercity.com/mediaarch.php

   3. Provide a brief biography of the person or persons who lead the team that created and carried out the nominated communications campaign (up to 100 words):

Sittercity's CEO and founder Genevieve Thiers has personally clocked over 2500

babysitting jobs as the oldest of seven kids and two sets of twins.  

Genevieve has had numerous appearances with major media outlets as

a childcare visionary, and she has spoken at over 50 colleges, conferences and

mother's forums across America on childcare issues.  Her articles have been

published in Big Apple Parent, Cleveland Family and Dallas Child magazines.

Genevieve's first book on babysitting will appear on shelves next year, entitled

"Love at First Sight: How to Find and Keep the Perfect Babysitter."  She is the

recent recipient of the Womens Business Development Center's 2005 Rising Star

Award, and a new iVillage babysitting expert.  In her spare time she is an opera

singer, children's book writer and a former Big Bird.

Company: Cynthia Driskill, CDG & Associates, Dallas, TX

Company Description: CDG & Associates is a national consulting firm specializing in implementing payroll, benefits, and human resources information systems technologies across all industries. CDG and founder, Cynthia Driskill, have received many awards including the Ernst & Young Southwest Entrepreneur of the Year and have been featured on the CBS Early Show.

Nomination Category: Company/Organization Categories

Nomination Sub Category: Community Involvement Program of the Year

Nomination Title: Cynthia Driskill, CEO, CDG & Associates

   1. Describe for the judges the activities and accomplishments of the nominated company during the eligibility period (up to 500 words):

Cynthia Driskill, CEO of CDG & Associates, is as innovative managing non-profit 

enterprises as she is in managing those for profit. At her direction CDG regularly 

made regular donations of office space, laptops and client-mentoring to nonprofit 

organizations. Admiring the opportunity large corporations had to make a 

difference for charitable organizations, she came up with a way for small 

businesses to make significant contributions to charities where, acting alone,

their 

donations would be a drop in the ocean. She focused on the March of Dimes’ 

campaign to reduce premature births through research and education. She took 

the lead in creating CEOs Walk the Walk.  And then she steered it through a 

major crisis that could have been its death.

While serving on the Board of Directors for the March of Dimes in 2001, Driskill 

recognized an opportunity to improve fundraising for the organization by going to a 

previously untapped source—small businesses.  Large companies can make large 

donations to nonprofits and receive significant favorable publicity. Small

companies 

generally do not have the capability to make donations sufficiently large to get 

much attention, so they have less incentive to focus charitable efforts that

attract 

large donors.  

Cynthia Driskill took the March of Dimes’ signature event, WalkAmerica, and 

piloted a program to leverage the collective power of small businesses to make a 

substantial contribution. Cynthia Driskill pulled together a team comprising CEOs 

of small businesses in the Dallas area. She called it “CEOs Walk the Walk.”  The 

idea was that CEOs would walk on behalf of their employees, who would raise 

funds on behalf of the company.  

Her idea was an unqualified success!  The team, in its first year, raised a 

remarkable $24,000!  To date, the team has raised over $250,000 and is one of the 

top WalkAmerica teams in the state of Texas. Their success proved the concept—

small businesses can have a huge impact on the community when they work 

collectively!

In late 2004 the CEOs Walk the Walk team suffered a major crisis.  CDG SVP 

Deborah Driskill, operations manager for CEOs Walk the Walk and Cynthia 

Driskill’s daughter, was hit by an SUV speeding through a parking lot. Deborah 

suffered incapacitating spinal injuries. Cynthia had to assume all of Deborah’s 

responsibilities in addition to her own as CEO. She was also needed to help 

Deborah in her recovery. And the CEOs team needed facilitation of its transition to 

a new leader and management team. On top of everything else, Cynthia continued 

to struggle with her recently diagnosed fibromyalgia, a disease characterized by 

chronic pain and fatigue. 

Guiding CDG’s recovery from the down-market of 2000-2001, managing CDG’s day-

to-day operations, and playing a major role in her daughter’s recovery from

multiple 

injuries and surgeries, all the while suffering pain and fatigue, Cynthia Driskill 

nevertheless found the time and attention to guide CEOs Walk the Walk 

successfully through 2005. Her commitment to community service is, by any 

measure, an achievement to be honored.

   2. List the URLs (web addresses) of any online news stories, press releases, or other documents that you would like the judges to see that support your nomination. IMPORTANT: List each URL on a separate line, begin each URL with http://, and enclose each URL in square brackets. For example, [http://www.yourcompany.com/pressrelease.html]:

http://www.ceoswalkthewalk.com

http://www.cdg-inc.com/news/pr_wtw_2003_010804.html

http://www.cdg-inc.com/news/pr_wtw_golf_082203.html

http://www.cdg-inc.com/news/pr_wtw_gala_071603.html

http://www.cdg-inc.com/news/pr_mod_061702.html

http://www.cdg-inc.com/news/pr_mod_042402.html

http://www.cdg-inc.com/news/inprint/DBJ_121004.html

http://www.cdg-inc.com/news/amj_042604.html

http://www.cdg-inc.com/news/MOD_103103.html

http://www.cdg-inc.com/news/WE_CDG_090103.html

http://www.cdg-inc.com/news/2003_TopTX.htm

http://www.cdg-inc.com/news/inprint/MOD_May2002.htm

   3. Provide a brief biography of the person or persons who lead the nominated company (up to 100 words):

Cynthia Driskill founded CDG & Associates, a national consulting firm specializing 

in Human Resources Information Systems, in 1981 when she began working as an 

independent consultant. In 1987, with more work than she could handle, she 

incorporated CDG and hired her first employees across her kitchen table, financing 

the company with her personal receivables.  Today her company is celebrated as 

one of the largest woman-owned businesses in Texas, and celebrates its 

eighteenth year of business.  Driskill has been honored with numerous awards for 

excellence as well as ethics and her company has been featured on the CBS 

Early Show.

Company: Insight Performance Improvement, Inc.

Company Description: Insight is an HR consulting firm that helps CEOs achieve their business objectives through strategic human resource practices and tactical program implementation. Founded in 1995 by the President and CEO, Nancy Mobley, Insight works with early stage and mid-sized companies in a variety of industries, including biotech, medical device, manufacturing, technology and professional services.

Nomination Category: Company/Organization Categories

Nomination Sub Category: Employer of the Year

Nomination Title: Insight Performance Improvement

   1. Describe for the judges the activities and accomplishments of the nominated company during the eligibility period (up to 500 words):

Nancy Mobley believes Insight Performance’s employees share the #1 spot with 

clients, and that commitment is felt throughout the organization.  As one 

employee says, “We feel every bit as valued as our clients.”

Insight has established its corporate culture, benefits and policies to underscore 

its commitment to employees’ work/life balance, family needs and the professional 

development.  This includes:

•
Policies to make the workplace family friendly and flexible

•
Respect for all ideas from all staff

•
Open and honest communications throughout the organization 

•
Open-door policy and flat organization

•
Focus on grooming and mentoring employees 

•
Rewards and recognition for success

It has really made a difference in the lives of employees:  

•
As one employee states, “Insight Performance has always been very 

flexible in allowing us to work around our daycare/commuting/life circumstances 

be it part-time, flex time, school play, etc.  So we may put in a slightly

shorter day 

during the week, but we always are very willing to put in those extra hours on a 

weekly basis when a client calls or we need to cover someone else.  It is a very 

nice, win-win situation that works for everyone and greatly helps manage the 

work/life balance.  I really appreciate it and am very loyal to the company because 

of it.”

•
Another employee wanted to reduce her hours during the summer to 

spend more time with her children.  Insight was able manage the business to 

accommodate the employee’s request and, at the same time, continue to deliver 

the same high-quality service to her clients. 

•
“We are treated like we are family members.  Nancy truly has our best 

interests at heart.  She wants to see all of us succeed.” 

•
“It’s the little things that count – lunch gatherings, picture hanging 

parties, gift certificates for your favorite store.  We have fun and laugh every

day.”

As a strategic human resources firm that builds exceptional workplaces, Insight 

has taken that mission to heart for both its clients and employees.  This 

commitment has earned Insight ongoing recognition from the industry as an 

outstanding employer.  In addition to being a finalist in the 2004 Stevie 

Awards “Employer of the Year” and a finalist for the Stevies American Business 

Awards “Best Human Resources Organization” in 2005 – Insight was ranked 

number three in the small business category in Boston Business Journal’s “Best 

Places to Work in Massachusetts” in 2005, and was among the top three in 

2004.  

Insight’s has created a team of enthusiastic, highly motivated and passionate 

employees who are committed to doing the best possible work for clients as well 

as each other.  For example, to help a colleague with a major project, several 

employees rallied together and volunteered to stay late to help.  Much of Insight’s 

success is based on the relationships it has built within its organization, among 

employees and between its staff and clients.  This success is apparent by 

Insight’s 98% client retention rate, and 58% growth rate, which well exceeds 

industry growth of 33%.

   2. List the URLs (web addresses) of any online news stories, press releases, or other documents that you would like the judges to see that support your nomination. IMPORTANT: List each URL on a separate line, begin each URL with http://, and enclose each URL in square brackets. For example, [http://www.yourcompany.com/pressrelease.html]:

http://www.insightperformance.com/masshightech Article.htm

http://www.insightperformance.com/Boston Works Article.htm

http://www.insightperformance.com/Press Room.html

http://www.insightperformance.com/Press%20Release%205-27-04.htm

http://www.insightperformance.com/BBJ%20Award.htm

http://www.insightperformance.com/3-19-03%20%20Press%20Release.html

http://www.insightperformance.com/Press%20Release%202-3-04.htm

http://www.masshightech.com/thtb04_13.asp

http://www.masshightech.com/displayarticledetail.asp?art_id=66690&sec_id=130

http://bostonworks.boston.com/globe/articles/091204_interviewing.html

http://boston.bizjournals.com/boston/stories/2004/12/20/focus2.html

http://www.bizjournals.com/boston/stories/2004/09/20/focus6.html

http://www.insightperformance.com/topicofthemonth.html

http://www.insightperformance.com/BBJ%20Article.htm

http://www.insightperformance.com/Behavior%20Base%20Interviews%

20Article.htm

http://www.insightperformance.com/WSJ%20Article.htm

http://www.insightperformance.com/Mass%20High%20Tech%20Article.htm

   3. Provide a brief biography of the person or persons who lead the nominated company (up to 100 words):

As President and CEO, Nancy Mobley is a graduate of Wheaton College and a 

graduate of the Entrepreneurial Management Program at Babson College.  She is 

a former faculty member of the Center for Creative Leadership and a nationally 

recognized executive coach, teacher and author in the field of high performance 

work environments.

Before founding Insight Performance, Nancy was a Senior Consultant for 

Watson/Wyatt where she directed leading organizations in the development of 

effective performance strategies.  Nancy is a member of The Boston Club, the 

Commonwealth Institute, SHRM and an active supporter of the Center for Women 

and Enterprise in Boston.

Company: Global eProcure

Company Description: Global eProcure is a supply chain technology and consulting firm specializing in cost reduction through spend management, strategic sourcing, procurement and outsourcing. It offers proven solutions in Spend Analysis, eSourcing, eProcurement, Contract Management, Supplier Performance, Project and Contract Management, backed by experienced consulting and outsourcing capabilities.

Nomination Category: Company/Organization Categories

Nomination Sub Category: Fastest-Growing Company of the Year

Nomination Title: Global eProcure

   1. Describe for the judges the growth of the nominated company during the eligibility period (up to 500 words):

Global eProcure was founded in 1999 by President and Founder Roopa Makhija 

with a mission to leverage technology to help clients cut sourcing and 

procurement costs. Global eProcure is a woman-owned and minority small 

business.  The company is certified by the Minority Supplier Development 

Councils of New York/New Jersey and Connecticut.

Global eProcure offers its clients strategic sourcing consulting services and 

innovative spend management technology including eRFX, eAuctions, eContract 

Management, Vendor Management, and eProcurement. Global eProcure’s world-

class public and private sector clients include the Department of Justice, the 

Department of Housing and Urban Development, the United States Postal Service, 

Sunoco, Nationwide Insurance, Church & Dwight, Starwood Hotels, and Birds Eye 

Foods. 

Since its inception, the company has accomplished the rare feat of maintaining 

profitability and even generating revenue growth every year.  Most companies in 

the spend management arena are not profitable and many have either been 

acquired by larger entities or gone out of business entirely.  Focusing on customer 

satisfaction, staying flexible to meet market demands, and operating in a lean 

environment have helped Global eProcure to not only remain a viable industry 

competitor, but to enjoy a 4,684% revenue growth from 2000 to 2004.  From July 

2004 through June 30, 2005, the company achieved 93% revenue growth 

compared to the same period in the previous year.  

The company firmly believes that its strength lies in its dedicated and

hard-working 

employees.  Generous benefits and a collegial, team-oriented atmosphere 

supports professional development and encourages staff loyalty and low 

turnaround.  Global eProcure demonstrated its loyalty to its employees when the 

dot-com bubble burst: unlike many companies that struggled to stay alive during 

this time, Global eProcure resisted laying off employees.  Instead, the senior 

management team took a 50% cut in pay to keep people employed.  

In the past year, Global eProcure has received numerous awards and recognition 

for its service and accomplishments.  The company has been named to Deloitte & 

Touche’s Fast 50 list, recognizing it as the 2nd fastest growing technology 

company in New Jersey.  Global eProcure was also awarded the Innovation Award 

of Excellence from APICS  The Association for Operations Management. In 

addition, the company was named to NJBIZ’s 2005 list of New Jersey’s Finest, 

which honors the state’s fifty fastest growing companies.  This was the second 

year in a row for this recognition.   Within the supply chain technology industry, 

Global eProcure has been named to the prestigious Supply & Demand Chain 

Executive 100 list three years running. In addition, the firm’s CTO, Jagadish 

Turimella, was named to Supply & Demand Chain’s 2005 Pros to Know list.  

   2. List the URLs (web addresses) of any online news stories, press releases, or other documents that you would like the judges to see that support your nomination. IMPORTANT: List each URL on a separate line, begin each URL with http://, and enclose each URL in square brackets. For example, [http://www.yourcompany.com/pressrelease.html]:

http://www.apics.org/About/PressRoom/2005/10-18-2005.htm

http://www.apics.org/about/awards/corporate/default.htm

http://www.globaleprocure.com/www/press_release.htm

   3. Provide a brief biography of the person or persons who lead the nominated company (up to 100 words):

As Founder and President of Global eProcure, Roopa is responsible for building 

and managing relationships with key customers including public sector 

organizations and guiding the company's business growth initiatives. She brings to 

Global eProcure a global perspective with 15 years of experience working with 

companies in the US, Europe and India. Prior to forming Global eProcure, Roopa 

served as director of business development for Novo Nordisk, identifying, 

assessing and negotiating new business opportunities. Earlier, in her capacity as 

a management consultant with A.T. Kearney, she orchestrated several strategic 

sourcing engagements for Fortune 500 companies and won the Great Client Work 

Award. Roopa developed her sales and marketing expertise in technical sales for 

Rhone Poulenc (now Rhodia). She also worked in manufacturing, ensuring quality 

of finished products for Hoechst, in Mumbai, India. She earned an MBA from the 

University of Chicago, an MS with highest honors in Industrial Pharmacy from 

Long Island University and a BS in Pharmacy from Bombay University.

Company: Scholastic Inc, New York, New York

Company Description: Scholastic Corporation is the world's largest publisher and distributor of children's books and a leader in educational technology. Scholastic creates quality educational and entertaining materials and products for use in school and at home, including children's books, magazines, technology-based products, teacher materials, television programming, film, videos and toys.

Nomination Category: Individual Categories

Nomination Sub Category: Lifetime Achievement Award

Nomination Title: Deborah Forte, President of Scholastic Entertainment and Executive Vice President of Scholastic

   1. Describe for the judges the nominated individual's lifetime of accomplishments (up to 500 words):

I am writing to nominate Deborah Forte, President of Scholastic Entertainment and 

Executive Vice President of Scholastic, for the 2005 Stevie Awards For Women 

Entrepreneurs for the Lifetime Achievement Award category. The leading visionary 

behind one of today’s most successful independent children’s media production 

companies, Ms. Forte is an award-winning producer television programs that 

parents trust and children love (as well as movies, CD-ROMs and Web sites). Ms. 

Forte has a unique gift for identifying the needs of an audience, knowing what 

speaks to them, and then putting together a creative strategy that delivers on the 

promise. All of Ms. Forte’s work is guided by Scholastic’s credo of creating 

materials for children that will assist and inspire them to develop a lifelong

love of 

reading and learning.

Under Ms. Forte’s leadership, Scholastic has produced some of the most 

pioneering projects in children’s television. The Baby-sitters Club was the

first live 

action television show for girls. 

The Magic School Bus was the first fully animated series on PBS. Goosebumps 

was the first kids’ anthology on TV. Clifford The Big Red Dog was the first PBS 

KIDS show to hit number one in less than a year and the spin-off, Clifford’s Puppy 

Days, is also a PBS hit.  Last fall, Ms. Forte’s latest creation, Maya & Miguel, 

brought a new dimension of multiculturalism and diversity to children’s 

programming and quickly became the number one new series on PBS Kids Go!  

After just one season on the air, Maya & Miguel has already won or been 

nominated for numerous awards including The Corporate Citizenship Award (The 

Hispanic Federation); Parent’s Choice Approved Seal: Television (Parent’s Choice 

Foundation); Corporate Outreach Award (Puerto Rican Family Institute); Imagen 

Awards (Nomination, Television: Best Children’s Programming); BDA (Broadcast 

Designer’s Association) Awards (Two Nominations).

In the paragraphs that follow are some illustrations of Ms. Forte’s breakthrough 

achievements in the field of educational children’s television and her tireless

efforts 

to help empower children through media.

In the early 1990’s, to help address the critical need for innovative approaches to 

science education, Ms. Forte spearheaded the effort at Scholastic to create an 

educational science television series for primary grade children that combined high 

quality science education with the entertainment values children have come to 

expect from television. The result was the groundbreaking animated science 

television series The Magic School Bus, based on Scholastic’s popular science 

book series of the same name. As executive in charge, Ms. Forte played a key 

role in ensuring that The Magic School Bus seamlessly blended the best thinking 

in science education with the highest quality storytelling. The result was a 

groundbreaking series that is the most popular children’s science series ever.

To translate the excitement of the show into further, meaningful, hands-on 

experiences with science, outreach materials were created targeted to teachers 

and community group leaders nationwide, including Activity Guides and posters, 

with a special emphasis on underserved girls and minorities, who are most at risk 

for opting out of science early on. The guides were designed to be simple enough 

to be used by both teachers and youth-group leaders with little or no background 

in science, and were distributed to schools, museums, public television stations, 

and youth-serving organizations nationwide as well as through Scholastic’s 

proprietary distribution channels, including school book clubs and fairs. In

addition, 

community outreach programs were established with 8 national organizations 

targeting at-risk girls and minorities to participate in Magic School Bus-related 

science activities.

The winner of over 18 awards, including a Daytime Emmy and the Annenberg 

Public Policy Center Award for Outstanding Educational Program, The Magic 

School Bus television series is currently marking its 10th year on the air, a 

testament to its popularity and evergreen appeal.

Ms. Forte was instrumental in translating the beloved Clifford The Big Red Dog 

book series to television. To do this, it was essential to have a compelling reason 

to bring Clifford to television that was driven by a real need. In listening to

the Early 

Childhood community, she learned that there was a pressing need for positive 

messages about living together, respecting others, and appreciating differences as 

a foundation of effective learning. This need dovetailed perfectly with the very 

premise of Clifford – an awkward dog who is just too big to fit in. This quality

made 

him uniquely well suited as a character to tell stories about relationships, 

understanding differences, and being a member of a diverse community where 

people get along and respect one another for who they are. Out of this, the

Clifford 

The Big Red Dog television show was born. For the television series, Ms. Forte 

came up with the concept of “Clifford’s Big Ideas” – ten simple, tangible life 

lessons designed to help young children navigate their world.  These include: 

Share, Play Fair, Have Respect, Work Together, Be Responsible, Be Truthful, Be 

Kind, Believe in Yourself, Be a Good Friend, and Help Others. The educational 

goals of the series are guided by fundamental principles of developmental theory 

and consistent with NAEYC’s core guidelines as featured in its Developmentally 

Appropriate Practice in Early Childhood Programs publication. Through classic 

storytelling, Clifford The Big Red Dog brings these universal social and emotional 

messages to life in a way that engages and informs its young audience.  Another 

important mission for the series is to encourage children to have a passionate love 

of reading. Each episode therefore features a “storytime” segment in which Emily 

Elizabeth models the most important literacy behavior of all -- reading aloud 

everyday.

Clifford’s Big Ideas serve as the educational framework for both the series and the 

RTL educational outreach materials. To support RTL, educational materials were 

created including a Ready To Learn series handout (in both English and Spanish), 

a Ready To Learn workshop model, and ideas for building Ready To Learn 

community partnerships and events through Clifford. The educational outreach 

materials were built around three primary resources: a community outreach kit, a 

classroom kit for pre-k classroom educators, and a kit about the television series 

itself and its potential for educational impact. The Clifford community outreach

kit 

contained information about working with community organizations as well as 

strengthening existing community partnerships. The classroom kit included useful 

and creative classroom activities for teachers using the series to supplement 

existing Pre-K through 2nd grade classroom curriculum. The outreach campaign 

also included an assortment of print materials designed to increase the visibility 

and informal educational use of the series. These materials were distributed

free of 

charge to public television stations and national partners: a colorful poster for 

families and caregivers, with family-friendly tips, storybook suggestions, games 

and ideas to enrich the Clifford experience through the effective use of quality, 

educational TV; colorful stickers to reinforce Clifford’s Big Ideas; postcards; 

and “reproducible” activities and handouts in English and Spanish.

A consistently top-performing show for kids 2-5 on PBS KIDS, Clifford’s success 

has led to the creation of a spin-off series, Clifford’s Puppy Days (also executive 

produced by Ms. Forte), and combined both shows have garnered 17 Emmy 

nominations to date, two Parents’ Choice Awards, four CINE Golden Eagle 

Awards, as well as the prestigious Humanitas Prize.

Perhaps one of the most significant of Ms. Forte’s contributions started five years 

ago, when it became clear that dramatic demographic shifts were taking place in 

this country that would impact our nation’s youth. Simply put, today’s children

will 

grow up as part of the most diverse population this nation has ever seen. By 2020, 

minorities will make up nearly half of the youth market and by 2010 Hispanics will 

surpass African-Americans as the largest minority group of children. This means 

cultural diversity and cross-cultural understanding have a pressing relevance

for all 

children. The time was right for a much-needed series that would celebrate the 

multicultural mosaic this country has become. As a producer, Ms. Forte takes 

seriously the responsibility for making a positive contribution to children’s 

understanding of multiculturalism and diversity, and is determined to use 

television’s power to show the strengths of a diverse society.

To meet this need, Ms. Forte developed an original concept for a television series –

Maya & Miguel -- which was awarded the largest single grant ever given to a 

children’s television project by the Corporation for Public Broadcasting to

develop a 

children’s multimedia project. The series launched to rave reviews in October 2004 

on PBS KIDS GO!

Lively and colorful, Maya & Miguel chronicles the adventures of 10-year-old 

bilingual twins Maya and Miguel Santos and features their family, friends and a 

richly diverse neighborhood. The show revolves around Maya’s well-intended 

meddling in her family’s and friends’ lives. The twin’s motivation comes from the 

philosophy that shared happiness is more important than personal gain. The goals 

of the series are to promote the value of a culturally diverse society, and to

support 

English language acquisition and usage in personal, social and cultural 

interactions. Maya & Miguel presents culture and language learning as fun, 

relevant, and rewarding for all children, with a special emphasis on the Latino 

population. The series celebrates cultural diversity by respecting and

validating the 

variety of perspectives, traditions, languages and experiences that populate 

today’s world. Maya & Miguel also provides positive portrayals of minority groups 

that are often under-represented or misrepresented in media.

As in previous productions, the TV series is at the core of a broad-based 

multimedia initiative by Scholastic. Included in this effort are educational

outreach 

materials, partnerships with community-based organizations, two web sites, and a 

host of ancillary materials. Outreach materials, workshops and special events are 

being developed through the local affiliates and chapters of these leading national 

organizations, in coordination with local Ready To Learn programs. The outreach 

translates the excitement of the television series into meaningful participatory 

activities that not only help build language skills but also enhance children’s 

understanding of and exposure to different cultures and ethnicities. To spread 

Maya & Miguel’s message, Ms. Forte is drawing on Scholastic’s substantial 

educational and editorial expertise as well as its wide-reaching distribution 

capabilities. 

Ms. Forte has also served as executive producer on the Emmy award-winning 

series I SPY, the acclaimed Dear America series, and the popular kids’ adventure 

series Animorphs and Goosebumps. Ms. Forte’s television work is resonating 

around the world, with many of the series airing internationally and spreading

their 

educational and pro-social messages to children globally. Her feature film 

production credits include Clifford’s Really Big Movie, The Baby-sitters Club and 

Tuck Everlasting. She is also producing the highly anticipated His Dark Materials 

movie, based on Philip Pullman’s best-selling trilogy, as a feature film for New

Line 

Cinema, and a feature film version of the popular Goosebumps series for Universal. 

As a whole, Ms. Forte’s productions (television, CD-ROMs and Web sites) have 

won more than 100 prestigious awards, including Emmys and the Humanitas 

Award, Parent’s Choice Awards and the Webby Award for Best Kids’ Site. 

As the climate of the children’s media industry continues to change, Ms. Forte 

has remained true to her philosophy that whether the final product is educational, 

entertainment driven or a combination of both, children’s media should meet the 

highest standards of quality. In keeping with the gift for establishing an intimate 

connection with every child watching, Ms Forte's approach to developing each 

project is to think about it one child at a time -- from the child's

developmental and 

educational needs to what that child is passionate about. Ms. Forte is truly 

committed to developing media for children that will inspire them and encourage 

them to learn and grow, and help them successfully navigate their way through the 

various challenges they will face in life. With her unwavering dedication to 

improving the quality of children’s lives through media, Ms. Forte is determined to 

help future generations develop into responsible, happy citizens not only of their 

own countries, but of the world. 

   2. List the URLs (web addresses) of any online news stories, press releases, or other documents that you would like the judges to see that support your nomination. IMPORTANT: List each URL on a separate line, begin each URL with http://, and enclose each URL in square brackets. For example, [http://www.yourcompany.com/pressrelease.html]:

   3. Provide a brief biography of the nominated individual (up to 100 words):

DEBORAH A. FORTE is President of Scholastic Entertainment (SE), and 

Executive Vice President of Scholastic Inc. The Scholastic Entertainment division 

comprises Scholastic Productions, Scholastic Consumer Products, and 

Scholastic Brand Management, and represents the Company’s worldwide media, 

feature film, television and consumer products businesses. In addition, Ms. Forte 

oversees interactive media, which includes software, software clubs and Weston 

Woods Studios. She is leading Scholastic’s efforts in the broadband arena and 

chaired the corporation’s branding initiative. Ms. Forte is responsible for

managing 

Scholastic Entertainment and serves as SE’s lead creative and business 

executive. 

In 1995, Ms. Forte became head of Scholastic Entertainment, the only global, 

media, branding, and merchandising division in the children’s publishing industry 

to successfully create, develop, produce, and market children’s brands for the 

global media marketplace.

Ms. Forte is an award-winning producer of children’s media, including movies, 

television programming, CD-ROMs, and Internet sites, and a leading marketer of 

children’s brands. She has been executive producer of over 300 productions, 

including: the top-rated Clifford The Big Red DogÒ, and the spin-off series, 

Clifford’s Puppy Days™, which premiered on PBS KIDS in 2000 and 2003 

respectively; Dear AmericaÒ, the critically-acclaimed series on HBO; the Emmy 

Award-winning I SpyÔ, which premiered on HBO Family in 2002; Scholastic’s 

Emmy Award-winning series, The Magic School BusÒ; GoosebumpsÒ; and The 

Baby-sitters ClubÒ. She was executive producer of the feature films, The Baby-

sitters Club and The Mighty, and is currently executive producer of His Dark 

Materials based on Philip Pullman’s best-selling trilogy as a feature for New Line 

Cinema.  Ms. Forte is also executive producer of Maya & Miguel™, which debuted 

in the fall of 2004 and became the #1 new show on PBS KIDS GO! The animated 

television series, based on an original concept by Ms. Forte, is at the core of a 

multi-media initiative designed to entertain all children, while promoting cultural 

diversity and encouraging English language acquisition with a special emphasis on 

the growing Latino population.

Television shows produced by Ms. Forte have won more than 100 awards, and the 

CD-ROMs and websites currently managed under her direction have won dozens 

of awards including the Parent’s Choice and the Webby for best kid’s site.

Prior to coming to Scholastic, Ms. Forte created and headed the specialty sales 

and marketing group of The Viking Press and Penguin Books. Ms. Forte serves on 

the boards of the American Center for Children and Media and the Children’s 

Museum of Manhattan and is a member of the National Academy of Television 

Arts and Sciences. Ms. Forte is a frequent speaker regarding the creation and 

development of children’s brands and the production of children’s media. She was 

a moderator at The Second World Summit on Television and Media for Children 

and the keynote speaker for the 2003 KIDSCREEN conference. Ms. Forte, a 

Boston native, is a graduate of Hamilton College and lives in New York with her 

husband, Dr. Peter Stone, and their two sons.

Company: BDS Marketing

Company Division/Group: PAN Communications

Company Description: BDS Marketing, Inc. is a retail marketing services agency whose national network of high performance teams provides clients with expert, in-market representation to activate brands and generate product sell-through at retail. bds builds engaging retail and consumer programs to augment our client’s brand at retail.

Nomination Category: Media & Marketing Categories

Nomination Sub Category: Marketing Campaign of the Year

Nomination Title: bds mktg's PUMA Campaign

   1. Describe for the judges the objectives, activities, and results of the nominated marketing campaign (up to 500 words):

Behind any successful multi-million dollar company, corporation or organization, 

are the people who helped them get there. Working often unrecognized and behind 

the scenes, are people and companies who support the everyday functions that 

drive businesses to their fullest potential. bds mktg is such a company, having 

distinguished itself as a premiere retail marketing agency through one-to-one 

activities, brand advocacy and product expertise delivered at the store level.

bds’ work with PUMA NA this year exemplifies the need and opportunity for 

businesses to be in tune with their local market. PUMA partnered with bds to 

energize how their products were presented at retail, leveraging them as an 

extension of their brand to enhance and drive full-price sell-through. 

A comprehensive retail coordinating program of apparel-savvy PUMA brand 

advocates were deployed nationally at retail to negotiate prime selling space, 

cultivate relationships with retail staff and train retail sales associates on

brand 

product. The goals: instill brand preference among sales associates and enhance 

the consumer shopping experience. 

In order to stay relevant and fresh at retail, the bds mktg team collects and uses 

what bds has coined “street intelligence” - local market trends, pop culture 

phenomenon, market economic predictions and retail feedback - to tailor each 

PUMA unit’s retail space in very specific ways. Retail coordinators now provide 

ongoing product training and sales tools, using assortment strategies and visual 

merchandising tactics to increase job efficiency and keep the brand in the

forefront 

of associates’ minds.

bds added “sizzle” to its retail program by conducting in-store events. These 

PUMA Focus Days, coordinated with store managers and buyers, featured sales 

contests, customer raffles, gifts with purchases as well as PUMA t-shirts and 

shoes for sales associates. Depending on the concept some events included 

entertainment, such as DJs, dancers or graffiti artists, thus increasing street

traffic 

and driving product awareness.

bds mktg maintains closed-loop communication with PUMA, honing program 

coverage in accordance with growth and strategic changes in PUMA’s business. 

The company regularly delivers real-time, relevant store data via a proprietary web-

based data capture and reporting system, including photos, to facilitate more 

informed decision making. But, it’s more than just how PUMA appears at retail! 

bds shows clients the business impact of their program investments. PUMA has 

access to detailed sell-through, close-in business opportunities and competitor 

information as well as the top five and bottom five products selling.  

The program continues to deliver impact with increased store traffic, increased 

sales and elevated brand recognition and doubled in size between 2003 and 2005. 

In 2005 alone, as of October 31, bds’ retail coordinators have conducted 3454 

store visits, performed over 511 mystery shops and over 74 product seminar and 

store events.

“bds has done a great job understanding our brand strategy by hiring and training 

the right mix of people to execute what we’re trying to do at retail level.” – Tom 

Morgan, VP of Merchandising for PUMA NA

   2. List the URLs (web addresses) of any online news stories, press releases, or other documents that you would like the judges to see that support your nomination. IMPORTANT: List each URL on a separate line, begin each URL with http://, and enclose each URL in square brackets. For example, [http://www.yourcompany.com/pressrelease.html]:

http://home.businesswire.com/portal/site/google/index.jsp?

ndmViewId=news_view&newsId=20051025005159&newsLang=en

   3. Provide a brief biography of the person or persons who lead the team that created and carried out the nominated marketing campaign (up to 100 words):

Mary Goudie is General Manager of Apparel for bds mktg. Mary is responsible for 

leading her team and continuing to grow the apparel segment of bds’ business. 

Mary’s expertise and knowledge base have enabled her to establish key 

relationships with notable companies such as PUMA, Parigi Group and XOXO. 

Mary is also charged with providing senior level strategy and consultation services 

to the company's vast client base. 

Mary has immense passion for the apparel business and believes that the ticket to 

success for apparel manufacturers lies in the design and execution of quantifiable 

retail marketing programs that drive full price sales at retail.

Company: Signature HomeStyles

Company Description: Madolyn Johnson founded The HomeMaker’s Idea Company in l971. As president of this award-winning company, Madolyn shares her passion and entrepreneurial spirit with 6,000 representatives nationwide, providing women the opportunity to put family first. The representatives through home product demonstrations showcase the company’s exclusive line of organizing and decorating essentials.

Nomination Category: Individual Categories

Nomination Sub Category: Mentor of the Year

Nomination Title: Madolyn Johnson, Founder and President, The HomeMaker's Idea Company

   1. Describe for the judges the nominated individual's activities and accomplishments that supported women in business during the eligibility period (up to 500 words):

In 2004, Madolyn Johnson, president and founder of The HomeMaker’s Idea Company,

received a Stevie™ Award for Women Entrepreneurs in the “Women Helping Women”

category. She also was recognized as one of the Top 25 Women Business Builders

in the United States by Fast Company magazine in its May 2005 edition. The

National Association of Female Executives (NAFE) also honored her with the Woman

of Achievement Award in June 2004. These are three accolades that Madolyn is

most proud of because her company was built upon women mentoring other women.  

The company was founded on the principle of offering women the opportunity to

maintain family priorities while still providing a rewarding career. This was

Madolyn’s mission almost 35 years ago when she first established the company’s

core values, and the focus on family continues today. Madolyn believes the

company continues to thrive because of her long-term ownership and commitment to

this mission. As she raised her two young daughters, Madolyn learned firsthand

how difficult it could be to balance the priorities of parenthood and

entrepreneurship. Now, her two daughters are grown and have joined her in

showing other women that they too can put their family first while still

building a rewarding career. 

Madolyn’s mentoring extends beyond her immediate family to the company’s more

than 6,000 independent sales Representatives. These Representatives, who offer

the company’s line of home décor and accents through in-home product

demonstrations, can earn an income and many other rewards while making a

difference for others and their families. Many families’ lives have been changed

because Representatives can have a rewarding career while still putting their

families first. Many HomeMaker’s Representatives even bring their daughters,

sisters, husbands and other family members into the business because of the many

career opportunities offered and its family focus. The company offers careers

that are so promising that daughters of Representatives are choosing to follow

in their mothers’ footsteps. Here are what some of these daughters have to say

about following their mothers’ careers:

“I’ve grown up with this business— it’s a part of me. My mom taught us that you

have to work hard to achieve your dreams. I’ve seen my mom achieve incredible

dreams in her business. I have aspirations to do the same.”

—Ashley, Indiana

“My mom and I are building the business together, and it’s been so wonderful —

we’re really the best of friends. This business has changed my outlook on life

and built my self-confidence. It’s great knowing that you can have the option of

not working a nine-to-five job and still make money.”

— Nikki, Iowa 

From company meetings to personal handwritten letters, Madolyn continues to

mentor other women on how they can make a difference in the lives of other women

and their families. She has built a nationwide network of mentors who help other

women see the potential in themselves and others. Madolyn also is a frequent

guest speaker at college campuses where she mentors college students about the

trials and tribulations of entrepreneurship. For many years Johnson has provided

educational and philanthropic support to the University of Illinois at Chicago’s

School of Entrepreneurship and Iowa State University’s Pappajohn Center for

Entrepreneurship. 

As the company approaches its 35th anniversary, Madolyn has never been more

driven or determined to positively impact other women and their families.

   2. List the URLs (web addresses) of any online news stories, press releases, or other documents that you would like the judges to see that support your nomination. IMPORTANT: List each URL on a separate line, begin each URL with http://, and enclose each URL in square brackets. For example, [http://www.yourcompany.com/pressrelease.html]:

http://www.fastcompany.com/women/index.html

   3. Provide a brief biography of the nominated entrepreneur (up to 100 words):

With $1,500 of her own money, $600 out of a shoebox from her friend, and a dream to 

give other stay-at-home moms the flexibility and income she enjoyed, Madolyn

Johnson founded The HomeMaker’s Idea Company in l971. As president of this

award-winning company, Madolyn shares her passion and entrepreneurial spirit

with 6,000 representatives nationwide, providing women the opportunity to put

family first. Representatives nationwide provide home product demonstrations to

show consumers how to simplify and beautify their homes. The representatives

showcase the 

company’s exclusive line of organizing and decorating essentials, including

baskets, florals, linens, pottery, candles, wall decor and more.

Company: Mobile Billboards of Las Vegas, Las Vegas, NV

Company Division/Group: Preferred Public Relations

Company Description: Mobile Billboards of Las Vegas is the nation's leader in the mobile advertising industry. The company's fleet consists of eight full-service trucks that provide more than 630 avails per month for clients' messages such as Mandalay Bay, New York-New York Hotel & Casino, Sahara Hotel and Casino, Saks Fifth Avenue and Subway, to name a few. MBBLV can operate in any market nationally.

Nomination Category: Company/Organization Categories

Nomination Sub Category: Most Innovative Company of the Year – Up to 100 Employees

Nomination Title: Marla Letizia, President, Mobile Billboards of Las Vegas

   1. Describe for the judges the activities and accomplishments of the nominated company during the eligibility period (up to 500 words):

Since the inception of Mobile Billboards of Las Vegas (MBBLV) in 2001, Marla

Letizia, president and owner, has worked diligently to secure the company's

place as the nation's leader in the mobile advertising industry. Letizia was

looking to find a way to eliminate the use of a generator on her trucks. Not

only are generators an environmental threat as they are fueled by gasoline or

oil, but they also pose safety issues, including combustibility upon impact.

Letizia had been using the generators to power the lighting systems on the MBBLV

fleet. In November 2004, Letizia started working on an alternative method of power. 

With the technology available today and the demand for fuel-efficiency, Letizia

knew there had to be an alternative form of power. Letizia started researching

on-line and found an inventor that could help her develop the product she was

looking for. Over the next five months she fed the inventor ideas and through

trial and error, they invented a friction-based lighting system. The SK-2000,

a.k.a. The Sidekick, uses the friction caused through the vehicle's normal

operation to create and store power. The system stores the power for future use,

completely eliminating the use of a generator. With the flip of a switch, the

stored energy can be used to power the 12 high-powered lights that illuminate

the 10-foot by 20-foot billboards. The energy source is independent 

from the vehicle's factory-issued power. In April 2005, Letizia added the

SK-2000 units to her entire fleet creating mobile power plants that are safer

and more efficient. This is the first time in history that a unit is able to

generate its own power through normal operation. Although it was originally

developed for Letizia's billboards, the system is universal and can be utilized

for recreational vehicles, tractor-trailers, military vehicles and any other

vehicles needing mobile electricity. Letizia has truly led the charge to make

positive changes to the mobile advertising industry and in doing so has created

a product that offers wide-use application, in addition to decreasing pollution

in the environment. 

   2. List the URLs (web addresses) of any online news stories, press releases, or other documents that you would like the judges to see that support your nomination. IMPORTANT: List each URL on a separate line, begin each URL with http://, and enclose each URL in square brackets. For example, [http://www.yourcompany.com/pressrelease.html]:

http://www.inbusinesslasvegas.com/2005/07/08/smbizpro.html

http://www.time.com/time/generations/article/0,9171,1101339-2,00.html

   3. Provide a brief biography of the person or persons who lead the nominated company (up to 100 words):

Marla Letizia, president and owner of Mobile Billboards of Las Vegas (MBBLV), is

well-known in the city. After graduating from Arizona State University in 1975,

she spent many years in front of Las Vegans as a news anchor and weather

reporter before leaving the industry to raise her two children. In 1994 Letizia

began to take classes to become a CPA and prior to taking the State Certified

exam, the idea for MBBLV was conceived and Letizia's priorities changed. MBBLV

was launched in January 2001, revolutionizing the outdoor advertising industry

by selling time instead of space.

Company: iRobot

Company Division/Group: Center for Women & Enterprise

Company Description: iRobot focuses on creating robots that make peoples' lives easier and safer. Its products include the Roomba, a robotic vacuum, the Scooba, a robotic mop, and the PackBot, a robotic exploratory system that goes places that soldiers shouldn't on the battlefields of Afghanistan and Iraq.

Nomination Category: Company/Organization Categories

Nomination Sub Category: Most Innovative Company of the Year – Up to 2,500 Employees

Nomination Title: Saving homeowners' backs and soldiers' lives

   1. Describe for the judges the activities and accomplishments of the nominated company during the eligibility period (up to 500 words):

iRobot made a name for itself with the Roomba, the hands-off, robotic vacuum 

cleaner.  When that product launched in 2002, it was a marketing phenomenon, 

redefining household chores and promising that the mass market was developing 

to make tedious tasks easier, at prices that regular people could afford.  Since 

then, iRobot has sold more than 1.2 million units and expanded this successful 

design to create the Scooba, a mopping robot.  But more importantly, the 

company realized that there were ways they could save not just people's time, but 

their lives--and developed the PackBots series.  These robots explore places 

where soldiers shouldn't, like Afghan caves and mine-infested battlefields.  They 

are also being continuously upgraded to perform new functions, like detect snipers 

in the field.  The US government currently has over 200 of these tactical mobile 

robots in the field.

And iRobot isn't ready to stop there.  In the works are projects as varied as

robots 

that help out around the home, controlled online or via remote control, and 

unmanned ground vehicles, in collaboration with John Deere.

iRobot has filed papers for its initial public offering.

   2. List the URLs (web addresses) of any online news stories, press releases, or other documents that you would like the judges to see that support your nomination. IMPORTANT: List each URL on a separate line, begin each URL with http://, and enclose each URL in square brackets. For example, [http://www.yourcompany.com/pressrelease.html]:

http://news.com.com/iRobot+unveils+sniper+detector/2100-11394_3-

5888411.html

http://archives.cnn.com/2000/TECH/computing/11/15/comdex.irobot/

http://news.com.com/Can+Roomba+maker+iRobot+clean+up+on+Wall+Street/21

00-1014_3-5807131.html?tag=st.ref.goo

http://features.engadget.com/entry/8154940951659251/

   3. Provide a brief biography of the person or persons who lead the nominated company (up to 100 words):

Helen Greiner, the co-founder and Chairman of the Board, was recently named one 

of the Ernst and Young New England Entrepreneurs of the Year for 2003 (with 

iRobot co-founder Colin Angle). Selected from entrants across New England, she 

was cited for her experience, expertise and innovation. She has also been honored 

as a Technology Review Magazine "Innovator for the Next Century," invited to the 

World Economic Forums as a Global Leader of Tomorrow, and has been awarded 

the prestigious DEMO God Award at the DEMO Conference. Her 15 years of 

experience in robotic technology includes work at NASA's Jet Propulsion 

Laboratory and MIT's Artificial Intelligence Laboratory. She holds a bachelor’s 

degree in mechanical engineering and a master’s degree in computer science, 

both from MIT.
Company: Morpheus Media LLC, New York, New York

Company Description: Founded in 2001 Morpheus Media is an online advertising agency with ten full- time staff, 22 corporate clients, and 2 Fortune 500 companies. It offers tailored interactive strategies that drive ROI and Net Sales using Online Media Placement, Search Engine Marketing, Creative Consulting, and E- commerce/eCRM consulting. Morpheus Media is a Mediapost’s Top 50 Interactive Agency.

Nomination Category: Media & Marketing Categories

Nomination Sub Category: Online Advertising Campaign of the Year

Nomination Title: Morpheus Media Online Advertising Campaign for The New York Times

   1. When did the nominated campaign first run?

The nominated campaign first ran in January of 2005.  Shenan Reed and 

Morpheus Media have been representing The New York Times for over four years.

   2. Briefly describe the objectives of the nominated campaign (up to 100 words). Include in this section the URLs (web addresses) of the advertising components of your online campaign that you would like the judges to evaluate (no more than five representative ads, please). IMPORTANT: List each URL on a separate line, begin each URL with http://, and enclose each URL in square brackets. For example, [http://www.yourcompany.com/sample1.html]:

Objective: To increase Online-Subscription volume while lowering acquisition costs.

Campaign: Infiltrate fragmented online media space by localizing DMAs, partnering 

with cutting edge technologies, and driving awareness to niche sites using 18 

targeted campaigns across 50 sites, running 20 different ads, including text, 

image, and flash.  Use resulting high volume as well as Cost Per Lead, Cost Per 

Click, and Cost Per Sale relationships with publishers as leverage to reduce costs.

Result: Over all the New York Times online campaigns by Morpheus Media have 

increased sales orders per month by 2400% while the cost-per-online subscription 

has dropped by over 99%.

The following hyperlinks are examples of Morpheus Media's fixed placements:

The New York Times – New York Metro http://www.nymetro.com

The New York Times – ABC News http://www.abcnews.com

   3. List the names and titles of the people who were involved in creating this online advertising campaign:

Shenan Reed - Director

Alex Golimbu - Director

Adam Broitman - Account Manager/Media Planner

Company: National Tax Search LLC, Chicago, Illinois

Company Description: National Tax Search, LLC (NTS) provides comprehensive commercial and residential property tax management services for mortgage companies, financial institutions, title companies, insurance companies, pension funds and real estate owners.

Nomination Category: Company/Organization Categories

Nomination Sub Category: Technology Innovator of the Year

Nomination Title: Lori Eshoo, President & CEO, National Tax Search, LLC

   1. Describe for the judges the activities and accomplishments of the nominated company during the eligibility period (up to 500 words):

Lori Eshoo found National Tax Search, LLC in 1996. Since 1983, she has worked 

in the real estate and mortgage industry with experience developing property tax 

programs and consulting for nationwide management of commercial and 

residential real estate portfolios. Lori Eshoo watched many of her clients struggle 

with fragmented technologies and manual processes, which led her to envision a 

web-based system that would automate tasks and make tax administration more 

efficient. 

NTS is a business-to-business provider of property tax tracking, reporting and 

payment services that combine state-of-the-art technology with expert customer 

service support. Today, Lori Eshoo’s revolutionary TaxQ™ system provides NTS 

clients with the flexibility of quickly adapting to changing requirements and the 

capacity to meet high volume demands.  

Lori Eshoo incorporates client interaction and supreme customer service in her 

business philosophies. She believes the true advantage of NTS is the level of 

service and dedication provided to each and every client. NTS works closely with 

clients to customize property tax solutions and offers a variety of options.  Lori 

Eshoo takes pride in her dedicated, trained staff and their ability to always

put the 

clients’ needs first.  Lori Eshoo is confident in her company’s property tax

service 

and technology, that if a client incurs a property tax penalty as a result of an

error 

incurred by NTS, she guarantees 100% payment of the entire penalty. 

In October of 2004, Lori Eshoo formed a sister company, National Tax 

Technologies (NTT) that is responsible for the development and management of 

new software initiatives. NTT will oversee the newly enhanced TaxQ™, which 

provides real-time tax information to clients with a multi-level, client-defined

user 

security. The TaxQ™ system is unmatched in the industry and is designed with 

the ultimate speed, accuracy, flexibility and efficiency in mind. TaxQ™ can be 

easily integrated with a client’s system or accessed online.

The Ernst & Young Entrepreneur Of The Year recognizes outstanding 

entrepreneurs who are building and leading dynamic and growing businesses. The 

program honors entrepreneurs through regional, national and global award 

programs in over 100 cities and 35 countries. Lori Eshoo was among the finalists 

recognized for her vision, leadership, and success. On June 23, 2005, in Chicago, 

Lori Eshoo was honored with one of the Entrepreneur Of The Year 2005 Illinois 

awards in the Realizing Business Potential category sponsored by Microsoft. In 

addition to being inducted into the Entrepreneur Of The Year Hall of Fame, Lori 

Eshoo is also eligible for the Entrepreneur Of The Year 2005 national program, to 

be announced in November 2005. 

Not only does Lori Eshoo juggle a successful business, but she has also been an 

active member in the community. Lori Eshoo has been a volunteer with the Y-ME 

National Breast Cancer Organization™ since 2000. National Tax Search shows 

support as members of the annual MS Walk® and also participates in the JP 

Morgan Chase Corporate Challenge®. Equally important to Lori  Eshoo is 

spending quality time with her husband and their two small children, Hannah ages 

4 and Kaylee 2 years.

   2. List the URLs (web addresses) of any online news stories, press releases, or other documents that you would like the judges to see that support your nomination. IMPORTANT: List each URL on a separate line, begin each URL with http://, and enclose each URL in square brackets. For example, [http://www.yourcompany.com/pressrelease.html]:

http://www.nationaltaxsearch.com   

http://chicago.sbnonline.com/default.asp?periodicalKey=17&issueKey=638

http://chicago.sbnonline.com/marticle.asp?particleKey=9759

http://web002.ey.com/eoy/eoylook.nsf/AreaList/Illinois

   3. Provide a brief biography of the person or persons who lead the nominated company (up to 100 words):

Lori Eshoo, President and Chief Executive Officer, found National Tax Search LLC 

in 1996. She has worked in the mortgage industry for over 20 years with 

experience in developing property tax programs, consultative support and the tax 

management of national commercial and residential portfolios. Lori Eshoo’s 

perspective placed her in a position to assist clients the necessary expertise to 

interact with tax authorities, culminating in the development of the NTS online 

TaxQ™ System. Lori Eshoo is an Ernst & Young Entrepreneur Of The Year 2005 

award recipient in Illinois.
Company: WilkinsonSheinCommunications, Arlington, VA

Company Description: WilkinsonShein Communications is a strategic public relations agency connecting the technology industry. Founded in 2003 when a corporate PR executive teamed up with an agency vice president, WilkinsonShein’s partners have over 20 years experience developing and implementing communications programs for technology and telecommunications companies and tradeshows.

Nomination Category: Media & Marketing Categories

Nomination Sub Category: Website of the Year

Nomination Title: WilkinsonShein Communications Website

   1. When was this website first published?

January 2005

   2. Briefly describe the purpose of the nominated web site (up to 100 words). Include in this section the URL (web address) of the nominated web site. IMPORTANT: begin the url with http://, and enclose the complete URL in square brackets. For example, [http://www.yourwebsite.com]:

When designing and building its website, WS wanted a site that communicated its 

value as a PR firm, while providing information regarding its clients, experience, 

expertise, services and management. Also important was the development of a 

fresh and professional corporate identity.

The firm designed a flexible site, http://www.wilkinsonshein.com, that features a 

jump page, home page with a “Latest News” sidebar that is updated on a regular 

basis to showcase firm news and updates, as well as easy-to-navigate pages on 

WS, its management, services and clients. The site also serves as a resource to 

the industry through offering industry research data. 

   3. List the names and titles of the people who are involved in creating and maintaining the nominated web site:

Design: Donald Bullach, DWB Cre8tiv

Programming: Seth McMillan, JustSeth

Company: Beverly Ham/bds mktg, Irvine, CA

Company Description: BDS Marketing, Inc., one of the nations premiere marketing services agency, is based in Irvine, California – operating with excellence nationally since 1984. BDS’ well-served clients include Canon, Motorola, Time Warner Cable, Thomson, Sharp, CompUSA, Puma, Parigi Group, Ecko, Land Rover and Jaguar.

Nomination Category: Company/Organization Categories

Nomination Sub Category: Women Helping Women Award

Nomination Title: Beverly J. Ham, Chairman Emeritus

   1. Describe for the judges the activities and accomplishments of the nominated individual or company during the eligibility period (up to 500 words):

During her 17 year tenure as CEO and Chairman of the Board for bds mktg, 

Beverly Ham has been a tireless champion of Working Wardrobes (WW), our 

corporate charity.  In addition to serving as the charity’s board chairman for the 

past 4 years, Beverly has been instrumental in recruiting board directors, 

improving fundraising efforts, and engaging corporate support.  

A local non-profit organization, Working Wardrobes offers women in crisis the 

tools and services needed to re-enter the workplace and regain their self-esteem.  

Since being established 15 years ago, WW has assisted over 25,500 adults, with 

96% of every dollar donated going directly to their programs and participants.

As the key driver within bds mktg, Beverly has encouraged support for Working 

Wardrobes from every department within our company.  Executives and staff have 

lent expertise as needed, helping WW reinforce their infrastructure and achieve 

their goals.  Our IT department has helped develop their website, donated 

computer equipment, and performed an organizational needs analysis.  Our 

Finance department has evaluated reports, interfaced with their bank, and helped 

instigate an audit of their organization.  Many of our employees have served as 

Success Coaches, helping women learn resume writing and interview skills.  Our 

Marketing department has sourced promotional items, ensuring WW discounted 

rates, as well as assisting with their design and production needs.  

With Beverly’s direction, bds has hosted numerous Working Wardrobes clothing 

drives, displays WW promotional materials in our offices, and features Working 

Wardrobes prominently on our voicemail and website.  Our staff has staffed WW 

Self Esteem events, as well as volunteering in their warehouse donation center.  

We have also had WW clients share their stories of success at our all-company 

meetings, prompting additional employees to volunteer.

In November 2004, Beverly originated a “Day of Pampering” at bds corporate 

offices for 15 survivors of domestic abuse.  These women had completed job 

training classes and, as a graduation present, were brought to bds, where our 

offices were transformed by company volunteers into a hair and makeup salon, 

massage therapy center, and retail boutique.  Following these “makeover” 

services, the women each received 3 complete outfits with which to start their new 

professional careers.

These efforts, and more, lead Working Wardrobes to honor Beverly Ham and bds 

mktg as their 2004 Corporate Sponsor of the Year.  Though Beverly has recently 

retired from her day to day duties at bds, she continues to serve as Chairman 

Emeritus, where her philanthropic efforts with Working Wardrobes continue.  

Working Wardrobes estimates that they will serve over 3,000 adults in crisis this 

year, and we wish these individuals all the best as they journey back to the 

workplace.  They will go secure in their job skills, and with self-esteem

proudly in 

place.  They may not know of the role Beverly Ham has played in ensuring 

Working Wardrobes’ success, but bds mktg does.   With a heart the size of 

Texas, and the muscle behind it to get the job done, there is no one more 

deserving of recognition than Beverly J. Ham.  

   2. List the URLs (web addresses) of any online news stories, press releases, or other documents that you would like the judges to see that support your nomination. IMPORTANT: List each URL on a separate line, begin each URL with http://, and enclose each URL in square brackets. For example, [http://www.yourcompany.com/pressrelease.html]:

http://workingwardrobes.org/ocregister112304.htm

http://www.bdsmarketing.com/People/We+Care.htm (please see link "here")

   3. Provide a brief biography of the nominated person, or of the person or persons who lead the nominated company (up to 100 words):

Beverly Ham serves as chairman emeritus of BDS Marketing, recognized by 

Promo Magazine as one of the nation’s premier marketing services firms.  With 

over 20 years experience as a CEO of sales promotion and human resources 

companies, Beverly has served such clients as Canon, Kimberly-Clark, Jenny 

Craig, RCA, Panasonic, Philips Electronics, Eastman Kodak, Sharp Electronics, 

Quaker Oats, Colgate-Palmolive and TGIF.  Additionally, Beverly is a past 

president of both Women in Business and National President for Roundtable for 

Women in Foodservice (RWF) and is a founding member of the Promotional 

Marketing Association (PMA) Sampling Council.  

Company: Center for Women & Enterprise

Company Description: The Center for Women & Enterprise gives women the tools to realize their dreams of business ownership. Our offices in Massachusetts and Rhode Island serve the needs of women starting businesses, growing businesses, or learning how to operate their businesses.

Nomination Category: Company/Organization Categories

Nomination Sub Category: Women's Business Association of the Year

Nomination Title: The Center for Women & Enterprise

   1. Describe for the judges the activities and accomplishments of the nominated association during the eligibility period (up to 500 words):

WOMEN'S BUSINESS ASSOCIATION OF THE YEAR

Sylvia Scott nominates the Center for Women & Enterprise.

History

Celebrating the start of its second decade, the Center for Women & Enterprise 

(CWE), has helped women start and grow businesses, with a particular emphasis 

on assisting women who are disadvantaged.  CWE's mission is to empower 

women to become economically self-sufficient and prosperous through 

entrepreneurship.  To accomplish this mission, CWE provides education, training, 

technical assistance, legal counseling, and access to capital to ensure that all 

women, especially those who are out of the economic mainstream, will have the 

opportunity to be successful entrepreneurs. 

Information about CWE and its Stats of Accomplishments

CWE has offices in Boston and Worcester, Massachusetts and Providence, 

Rhode Island, and has expanded its outreach efforts to include the Cape and 

Islands in Massachusetts and Hartford, Connecticut. One of the largest, most 

successful and stable women's business center in the nation, CWE distinguishes 

itself among the field with a variety of organizational and programmatic

strengths.  

Our programming has been remarkably successful in creating real economic 

opportunities for women and their families:

„X
Since 1995, CWE has served 10,000 women. 

„X
Developed a widely-distributed course catalogue and calendar of events 

and programs offered at CWE's three offices.

„X
Fostered the creation of 14,000 jobs, which in turn have generated 

approximately $400 million in wages over the least 10 years. 

„X
Last year alone, CWE assisted over 2,100 women, a 22% increase 

from the previous year. 

„X
CWE is the New England representative of both WBENC (certifying 

women-owned businesses) and Springboard (introducing women to venture 

capitalists).

„X
The Entrepreneurial Training Program (ETP), a state-sponsored 

program, has enabled previously unemployed workers the opportunity to realize 

their dreams of entrepreneurship.

„X
CWE's clients include Christine Dolan, a former welfare recipient, now 

the owner of one of the regions larger transportation firms, Dancing Deer, an award 

winning company that produces the best cookies in Boston and iRobot a robotics 

company that has products in use both in households in the U.S. (the Roomba) 

and in the fields of combat in Iraq and Afghanistan. 

„X
Recognizing that for many small businesses finding affordable legal, 

financial, marketing and accounting expertise is not often an option.  CWE, in 

partnership with the law firm of Goodwin Procter, now offers top-of-the-line legal 

consultations for a small affordable fee. Financial, Marketing and Accounting 

professionals, through CWE's Consultants program, also provide affordable, and 

sometimes free, consultations.

„X
Through the Community Entrepreneurs Program (CEP), CWE has 

created a comprehensive training program for disadvantaged women starting small 

businesses, offering in-depth business planning courses and consulting services.  

CEP has served as a model for entrepreneurial, leadership, and life skills training 

throughout the country.  

„X
Through the ACCELERATE consulting program, CWE offers 

entrepreneurs on-going access to top legal, financial, loan packaging, and 

management consulting services. ACCELERATE ensures that emerging 

entrepreneurs can take the next steps to grow their businesses and reach long-

term success. CWE has helped our clients receive nearly $30 million in loans 

since 1995.

CWE's experienced, imaginative and innovative staff, Board of Directors and its 

CEO and President Donna Good, have broadened and expanded the mission and 

programs of CWE since its inception in 1995.  Designed to empower women of all 

socio-economic levels, CWE reaches out to build coalitions, collaborative 

relationships and partnerships to ensure that future clients, public policy makers, 

industry leaders, supporters and financiers are educated about its work and the 

importance of supporting and participating in such an amazing organization.

For these reasons, and many others, I nominate the Center for Women & 

Enterprise for the Women's Business Association of the Year.

   2. List the URLs (web addresses) of any online news stories, press releases, or other documents that you would like the judges to see that support your nomination. IMPORTANT: List each URL on a separate line, begin each URL with http://, and enclose each URL in square brackets. For example, [http://www.yourcompany.com/pressrelease.html]:

http://www.cweonline.org/

   3. Provide a brief biography of the person or persons who lead the nominated association (up to 100 words):

Donna Mullen Good, Chief Executive Officer

Donna Good boasts extensive fundraising and managerial experience, having 

served in government posts, campaigns, non-profits, and for-profit enterprises. 

Prior to joining CWE, Donna was the manager of the Denver Department of Human 

Services, where she supervised Family and Children Services as well as 1,300 

personnel. She was the deputy campaign manager for Webb for Mayor in 1999 

(Denver) and served in Mayor Webb's subsequent administration as the director of 

Boards & Commissions and chief policy advisor for Health, Education and Human 

Services. Donna was also the executive director of the Denver Summit of the Eight 

Host Committee and vice president of external affairs at Population Services 

International, the largest social marketing firm in the world. An entrepreneur 

herself, Donna has started two businesses.

